Industries 


THE CANNED oops AUTHORI TY OF THE WORLD. 


MARYLAND SA’ 
BALTIMORE. MD. 


. 37th WEEK 


SALTIMORE, FRIDAY, MAY 6, 1910. © 33rd YEAR 


“AMERICAN 


PacKers 
Cans 


The name ‘‘AMERICAN”’ 


as applied to Packers’ 


Cans’ means highest 


quality, greatest capacity, 


widest distribution, best 


service. 


AMERICAN CAN CO. 


New York 
Baltimore 


Chicagos 
San Francisco 


Montreal 
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Tomatoes can now be handled in con- 
finuous single line of large capacity 


Same as peas and corn 


We have demonstrated something quite notable this season 
in the line of improvements in Tomato Fillers, and can refer you 


to parties who .can vouch for the demonstrations made at their 


factories, namely: 


GREENABAUM BROS., Seaford, Del. 
J. T. POLK CO., Greenwood, Ind., and 
FAME CANNING CO., Tipton, Ind. 


_ The machine is rotary, carries four collapsible hoppers in 
which work collapsimg plungers,—each hopper as it passes the 
aperture of feeding wheel receives a measured amount of Toma- 


‘toes, aT] of which goes into the can without waste and without 


damage to the fruit. The measuring is exact and can be varied as 


desired. The capacity demonstrated is 60 cans per minute for each 
machine. You might make inquiries from parties mentioned, and 
we are now ready to supply the trade in general with this machine, 


which shows a saving in both raw material and labor. 


Sprague Canning Machinery Company, 
DANIEL G. TRENCH & co, 5 Wabash Avenue, 
General Agents, Chicago, 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 3 


FOR 


POPE 


“Clean Bright” 
PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES, NEW YORK OFFICES, 
PITTSBURGH, PA. 29 BROADWAY. 


CHICAGO OFFICES: 204 DEARBORN ST. 


NEVERSLIP 


The 
Solder 
That 
Increased 
The 
Sale 


SSS M.LANG 


Use 
NEVERSLIP 
APPEAL TO YOU? “A, 
Solder 
For 
Capping, 
Tipping, 


Side Seaming, 


ail 
‘ 


Floating, 


JE. 


7 STATE ST NEW YORK CITY. —~ 


~ FACTORY~ PORTLAND. ME. 


NEVERSLIP SOLDER AWARD. 
: It is a great saving to the Consumer. 


The economy consists in the automatic production which reduces the price 
and insures absolute uniformity and n:athematica! correctness of amount. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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4 THE TRADE. 
Ayars Machine Company, jersey. 
OUR LINE. 


Ayars Universal Capper, 
Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
Morra! Ear Corn Silker, 
Morral Corn Cutter, 
Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 
Power Hoist, 
Chain Hoist, 
Rotary Crane, 
Friction Clutch, 
Seaming Machine, 
Can Tester, 
Peeling Table, 
Exkauster, 
Syruper, 
Test Box, 
Dip Box, 
Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 
Blower, 
Wagon Trucks. 
Can Marker, 
Electric 
Process Clock — 
Fire Pots, 
Capping Steels, 
Soldering Coppers, 


SEND FOR FU. INE 
CIRCULA Rotary Pea and Bean Filler. 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


Ayars Machine Company, 


BROWN, BOGGS CO., Lrp., Hamitron, Ont., Sole Agents for Canada, 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


King Tomato Filler. 
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ANNOONCEMENT 


My Non-Wiped Can, which I have been advertis- 


ing in this space, has met with such success that our 
‘capacity is entirely taken up for this season; therefore 
I can book no further new business for this years de- 
livery. 

Most assuredly the Non-Wiped Can is a success. 
Be sure to write me @arly next season about your 


can requirements. 


WALTER J. PHELPS 


MANUFACTURER OF 


Oyster, Fruitand Vegetable Cans 


SINCE 1890 


FOOT OF LAWRENCE STREET 


MARYLAND 


Edw. Renneburg & Sons. Co. 
MACHINE and BOILER WORKS. 
1917-1919 Aliceanna St. Baltimore, Md. 


BALTIMORE, 


IMPROVED STEEL PROCESS KETTLE. 


Equipped with all the latest improvements. Strongly and 
accurately made. Has been used for years 
with perfect satisfaction. 


$69,000.00 


SAVED TO THE CANNING INDUSTRY AND 
DIVIDED AMONG THE SUBSCRIBERS AT 


CANNERS EXCHANGE 


Write for Information 


FIRE INSURANCE AT CANNERS EXCHANGE 


LANSING B. WARNER, Attorney and Manager 
5 Wabash Avenue 
CHICAGO 


ADVISORY COMMITTEE 


FRANK A. VAN CAMP, Chairman CHAS. S. CRARY, Treasurer 
Indianapolis, Ind. Hoopeston, IIl. 
GEORGE G. BAILEY WM. R. ROACH 
Rome, N. Y. Hart, Mich. 

L. A. SEARS, Chillicothe, Ohio 


Officially Endorsed by the National Canners’ Association 


Manufacturers of the Strictly High Grade Nickel-Stee! 
“‘“MARYLAND”’ AUTOMOBILE. 


The Sinclair-Scott Co., 


BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


The Present Prices 


on Standard Packers’ Cans are 


Lower Than Ever Before 


and HIGHER prices may be expected 


at any time. Packers should take ad- 
vantage of these low prices and have 
shipped during May and June a large 
part of their requirements for wi this 


year. 


We are prepared to make prompt 
shipment with cheap freight rates to 


all points South and West. 


Virginia Can Co. 


Buchanan, Virginia 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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STANDARD OIL CO’ 


 DEODORIZED GASOLINE usee vy 05 per cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and is for 


sale everywhere by Tank Wagon, in Barrels or Iron Drums 


Address Our Nearest Tank Station or BALTIMORE OFFI CE. 


—— 


BALTIMORE, FRIDAY, MAY 6, 1910. 


CANS FOR ALL PURPOSES 


Our line is constantly becoming 
more varied; many styles we could 
not manufacture yesterday we can 
make today. 


Our Principal Line is 


PACKERS CANS 


We operate the entire year, how- 
ever, on the largest general line 
of Tin Cans of any Independent 
Company, and we solicit inquiries 
from all users. 


NMlodern 


LITHOGRAPHING 


Equipment 


SOUTHERN CAN 


BALTIMORE 


WEEKLY REVIEW. | 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


The most important consideration relative to canned goods 
during this past week has been the continuance of cold, wet 
weather and the effect upon growing crops. From the midst of 
all the gloomy reports that immediately followed the freeze of 
the week before last has gradually crept out a report here and 
there that the damage was not quite as bad as at first thought. 
At best it is but mere guess work to say what amount of damage 
was done by the terrific freeze in the west, because most fruits 
were in such condition that the effect on them could not be 
noticed, and will not be appeared until the time comes when 
these fruits should béar. Thus forinstance with peaches, which 
were past the blooming period and pretty well net, an examina- 
tion of the buds shows some damage, but it is not possible to 
figure this out accurately, until after the June drop, and then 
nature will make her own reckoning. With such fruits as were 
advanced to this point, such as early strawberries, there is no 
doubt of the actual damage; and thisis so with regard to cherries. 
Most of the damage however appears to have been in the central 
north western part of the country, around the Lakes. Further 
east and south knowing ones begin to question if any harm was 
doue. In other words there would have been too large a crop, 
and consequently very small fruit, if something had not inter- 
vened to thin it out. 

On Wednesday night the thermometer fell quite low here 
in Maryland and reports of snow came in from some high points, 
following a severe thunder and lightening storm which set in on 
Tuesday night. Itiscertainly an usual spring that sees snow 
in Maryland during May, but the amount was not sufficient to 
worry anyone, and there was no damage to fruits or other crops 
from the cold. 

In fact fresh strawberries are now arriving in the Baltimore 
market from the Eastern shore counties, earlier than we can 
ever rember them before, and they are of fine quality,{fully ripe. 
If this advance of the season is maintained, pea packers will be 
on very early in June, instead of the latter days of that month. 


All plants that are above ground seem to be doing very well 
the style of weather we have heen having being just what the 
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plants seem to like. We have seen fields of sugar corn above 
ground this season, planted of course for the markets and not 
for the canneries. Usually corn is not yet in the ground; and in 
fact the cannery corn has not been planted as yet, though 
a commencement has been made. 

Growers have had their tomato seed planted in cold frames 
for sometime now, and with a little more real warm weather, to 
heat the ground up better, these plants will commence to go into 
the ground to stay. We are from two weeks to a month ahead 
of the average season, and it is only a question if this advance 
will be maintained. 


Jobbers complain that there is very little life to the market, 
retailers being content to get along with what stocks they have 
on hand. Thus there is only demand for actual needy require- 
ments, and this precludes any possibility of activity in the mar- 
ket. There are very small shipments of canned goods of any 
kind being made; in fact we have not seen them so few and far 
between in many months. This same condition prevails in New 
York City and in Chicago, according to our correspondents 
there; and there seems to have come a quietness over the whole 
market, Muct of this is ascribed to the financial conditions, 
which are anything but good. Complaints of slow collections 
are heard on all sides, and from all kinds of business lines, and 
it is not easy to see what causes this. But it is a fact that there 
was a lull in business about two months ago, and it has not yet 
disappeared. What has caused this is hard to say. One man 
today ascribed it to the high prices of all food products, saying 
that the people had only so much money to spend for food, and 
could not go over this. But this does not seem to apply to 
canned goods. They ought to buy canned goods at the present 
prices if they could buy nothing else. 

There are no changes in tne market to note. Tomatoes are 
easy, with the demand very light, and orders running to small 
amounts. Corn holds its own for spot, with occasional reports 
of some speculator having held a large block too long, and who 
is now willing to get rid of it quickly. It would not be surpris- 
ing to see corn ease off somewhat from now on as we consider 
the high water mark has been reached. Future corn has been 
on the decline for more than a month, and is now near its usual 
prices of Goc. to 62%c. 

Small fruits are being moved out to make room for the new 
goods which will soon be on hand. But this freezing weather 
has made holders hesitate about unloading, and they are not 
moving as rapidly as would be the case otherwise. 
there are no large blocks laying about anywheres. 

Peas are not moving as was hoped, for the spring demand 


usually caused by the opening of summer hotels, etc., a demand 
that has been counted upon with regularity for years, has shown 


Moreover 


up very small this spring. There are no changes to be noted in 
the market prices. 

It is to be noted, however, that any reductions in any line 
quickly find some house ready to take up the deal. Because of this 
there is no doubt the jobbers are carrying quite good blocks of 
all kinds of canned goods. 

In canners’ supplies there are no new features to be noted, 
but canners are being pressed to take in their can supplies, 
because of the likelihood of advances later in the season. 


The Supply Man. 
H. M. KRONAU. 


You've all heard of the canners’ troubles, his pitiful tale of woe, 
About the non-selling of his goods, and the price that is so low. 

But the poor Supply Man, now think of him, sympathy he never gets, 
Yet he never murmurs nor complains, seems to have no regrets. 

You see only his bright side, and his style quite Debonair, 

As if he had no troubles, not an earthly care. 

Yet ’neath this mask of frivolity, beats a heart both kind and true, 
Ready always to lend a helping hand, nothings too hard for him to do. 
At night in his little ‘‘8 x 10,’’ he sits there all alone, 

While you are with the dear ones, and enjoy the comforts of home. 
Beside his business worry and his desire to succeed, 

There’s the Village Hostelry, and the terrible feed, 

Steaks from the dairy cow, whose age was three score ten, 

So tough you can hardly cut the gravy, and fruit from the old hen. 

If the weather be fair or stormy, oft’ he has to drive, 

Gets in late at night, up in the morning at five. 

Then the letters from wifey set your brain in a whirl; 

Don’t see why these long trips, must have anvther girl; 

And a note from the firm, which brings out the sweat, 

I’ve had them myself—speak from experience—you bet ! 

**Yours to hand and contents noted; anc ’tis with much regret 

That with your troubles we’re bothered. ’Tis orders we want you to get.”’ 
’Tis true, he does some shouting and is prone to ‘‘hot air,’’ 

But his heart is in the right place, and tolks don’t seem to care, 
Whether his jokes they’ve heard before, aged though they be, 

For his presence brings a pleasantness, and him they like to see. 
Wonder if you’ve ever stopped to think? in this age of competition, 
Fifty men to sell one bill; can you catch the situation? 

Everyone with excitement throbbing, each one a tale to tell. 

The firm he represents, of course, expects him the bill to sell. 

His goods the best, his price is right, he labors might and main, 

Then he gets the old, old story: ‘‘Sorry, my boy, but I'll see you again.” 
Picture to yourself his feeling, as he turns away in despair, 

He has got to do some business, but the question (?) where. 

Things like this happen every day, finally his nerves are gone, 

Begins to get sad, feels morose, and then looks forlorn. 

Tries his best, works harder, yet don’t feel just like himself; 

His usefulness most gone, he’s then called in and laid upon the shelf, 
The so-called friends of by-gone days, who of him oft’ times did borrow, 
Pass him by in a hurry now, ‘“‘Sorry Jack! I’ll see you tomorrow.”’ 
Like the falling leaves in Autumn, the poor fellow’s time has come, 
Relegated to the Has Beens, his work on earth is done. 

In some obscure plot (Potter’s Field perhaps), the poor fellow is laid ; 
So stop and think, ’tis not what you used to be, ’tis what you are today. 
So don’t condemn the Supply Man, but give him a helping hand, 

Extol his virtues, write his faults upon the sand. 


JOHN G. MAIER’S SONS, 


STOP THAT RUST ON YOUR CANNED GOODS AND USE 


MAIER’S SILVER LACQUER 


WE MANUFACTURE LACQUERS, ALL C OLORS, 
FOR BRIGHT AND RUSTY CANS. : : 


BALTIMORE, MD. 


CORN ANS 
TOMATO 


MACHINERY 


AYARS CAPPERS NEW AND SECOND HAND MACHINERY 
Agents for the celebrated Smiley Tomato peeling knife and the Perfect Can Stamping Machine 


A. K. ROBINS & CO., 724-26 E. Pratt St., 


Baltimore, Md. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE QUERY: 
| How to increase the consumption 
of Canned Goods? 
THE ANSWER: 
OVALITY. 


The First Requisite THE RIGHT RECEPTACLE. 
The Right Receptacle: THE SANITARY CAN. 
THE ORIGINATORS: Sanitary Can Company. 
THE PRESENT MAKERS: Sanitary Can Company. 
THE FUTURE MAKERS: Sanitary Can Company. 


Factories: | 

General Office: Fairport, N. Y., Indianapolis, Ind. | g 

447 W. FOURTEENTH STREET Bridgeton, N. J. 
. city Sanitary Can Company, Ltd. 


Niagara Falls, Ontario. 


CANS MANUFACTURED UNDER MAX AMS PATENTS 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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to THE TRADE. 


NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


New York, May 4.—Not many dealers report any material 
difference in the general trade situation during the week just 
passed. Trade has been quiet, rather than otherwise and most 
buyers have refused to place orders beyond their daily require- 
ments. In the main holders are firm in their views and in most 
instances refuse to make concessions for the purpose of influenc- 
ing enlarged sales. Under these circumstances it is practically 
impossible to make any great transactions. Nearly all dealers 
are quite content if they succeed in obtaining the goods which 
are wanted every day. Orders aside from these are comparatively 
few and far.between. Every week the same story is told you, 
that trade will improve next week and prices will be higher, 
but unfortunately nothing of this sort has occured as yet. The 
situation offers no immediate prospect of a change. It is 
probable that some holders could be found who would sell at 
lower prices rather than run the risk of carrying stock longer, 
but at present buyers show no anxiety to supply anything beyond 
the daily needs. 

Tomatoes.—So far as full standard 3s are concerned there is 
no difference in prices. Sales are made in a generai way at 
around the same figures which have prevailed for a considerable 
time and business is done upon practically the same basis. 
Buyers are not anxious, however, and in the main refuse to place 
orders for anything beyond the daily requirements. Conditions 
apparently favor an upward movement in prices, yet the move- 
ment does not come, and holders, who have been assured over 
and over again that the change was coming are still waiting for 
it. Under these circumstances it is almost impossible to secure 
business beyond the daily necessities of the buyer. Purchasers 
act conservatively and in most instances refuse to place any con- 


siderable orders. There is, so it is said, some attempt to push 
prices up a bit, but in the main these efforts are futile and dealers 


succeed in accomplishing nothing, no matter how hard they try. 
It is quite apparent that the price question is by no means so 
likely to be better as has been many times predicted. Predic- 
tions, by the way, are important if they come true, but un- 
fortunately the predictions in this instance are much like pre- 
dictions on the weather—one man’s estimate is as good as 
another’s and really no better. In the main holders remain 
steady for full standard 3s, but the under grades can be bought 
for about what the buyer is ready to give. Futures are selling 
slowly. Packers are receiving few orders lately and those are 
sometimes accepted at no more than imside prices. Future 
business is fast becoming a thing of the past. Probably in- 
creased business would cause increased prices. 

Corn.—So far as any improvement is concerned the past 
week has amounted to nothing. Sales have been light in all in- 


_ stances, and those buyers who have undertaken to improve the 


situation by offering slightly reduced prices for large lots have 
generally been refused. They are not likely to obtain any con- 
siderable quantities at reduced figures. The supply available 
is too small and the situation too uncertain to permit much 
movement unless full outside figures are paid. Futures are not 
selling. Most packers are uncertain about the quantity they 
can obtain in their respective communities. Producing corn for 
canning is no longer business of profitable importance. Quite 
the contrary and land once devoted to that culture has been 
utilized for other and more profitable crops this year. In some 
respects the market presents a unique situation and no one cares 
to hazard a guess as to the outcome of these uncertainties. The 
supply in hand is relatively small and will likely be exhausted 
before the new crop is ready for delivery. 


Asparagus.—The packing of asparagus goes on apace in 
California. It is not yet ready in any other section of the coun- 
try. According to reports received here, much of the southern 
grown varieties has been ruined by frost and snow. It is not 
yet late enough for the northern and eastern fields to be ready 
for the harvest. The packers are acting with considerable con- 
servatism, and are ready to reduce the output to somewhere 


near the probable requirements. Much of the stock is being 
shipped to market green, a plan which has much influence upon 


GROWERS OF 


GREEN BAY, WIS. 
EAST JORDAN, MICH. 


NOTE: 


THE EVERETT B. CLARK SEED CO. 


SUPERIOR SEEDS 
MAIN 
OFFICE 


TOMATO GROWERS: Try our Chalk’s Early Jewel and New Stone tomato seed— 
grown by us from carefully selected tomatoes in the Northern climate. 


FOR CANNERS 


{| MILFORD, CONN. 


W. E. ROBINSON & CO. 


Canned Goods Commission Merchants 


BEL AIR, MD. 


Liberal advancements made on 
consignments. 

Lowest prices for best makes of 
Cans and for Canners’ Supplies. 
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: Zastrow’s Patent Pineapple 
+ Sizer and Slicing Machine. 


BRUSRES 


OF ALL SORTS 
QUICK SERVICE GUARANTEE, ABSOLUTE 


LAITNER BRUSH CO, Detroit, Mich. 


JUST GET OUR PRICES BEFORE PLACING THAT ORDER 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thoroughly efficient; great 


capacity. 
Every can well filled | ON SKIDS, WITH COUNTER SHAFT UNDERNEATH. 
2 Thi hine has been i f ears; and has proven a perfect success. It ont only 
Automatic in op eration. huaieminathenmadmnatnerentias of its kind in use, but turns out a better and 
ketable article. It sizes the pine to the required diameter to suit the can, and 
Guaranteed satisfactory By inserting set of small knives, it will segment the 
lice and produce what is termed cocktail pines. Each machine is furnished with a 
Pro mp t delivery. shaft. 
Used by the principal packers of the United States, Canada, Mexico, Bahama Islands, 
Hawaiian Islands. Porto Rico, Australia, Africa, etc, 
The S. Howes Co. 
‘‘Eureka’’ Works, Geo. W. Zastrow, 
’ Silver Creek, ~ N. VY. 1404-1410 Thames St., - Baltimore, Md. 


What Some Users Say: THE CAN 


STANDS STILL 


“We run for weeks and did not lose a can,” 

“No need for poor cans unless you want them.” 

“We have the seamer running fine, have not lost a can in two 
weeks,” 

“We run hundreds of cases and not a can lost.” 

The can stands still. No slop, no waste. 
, a machine is designed for sealing open top cans after being 

lle 

The operator places the filled can, with the cover in position, 
on the conveyor on the left as shown. The can is taken under a 
header, where the cover is pressed into position and fastened there; 
it is then taken into a dial which moves it around into the seaming 
head, where the can stands still during the seaming operation. 

These machines are regularly built for one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Gans 


Pateniednad 
Patents Pending 
A Great Success. Why Not Use Them? diligence 
The Improved Lock and Lap Side Seam for Open Top Double 
Seam cans was ORIGINATED, DEVELOPED AND PATENTED 7 
by us. MANUFACTURED BY 


We are the sole owners of this patent. L. J). A. STEWARD 


All persons are warned against infringing this patent by mak- 
ing or using sanitary cans with lock and lap side seam. Rutland, Vt. - U.S. A. 


. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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the price. It is well, sometimes, todo this since it creates a 
better feeling in the packing and prevents a flood of cheap grass 
which would otherwise be put into cans to injure the market 
more or less later. Spot supplies are ample for probable require- 
ments, and many dealers are disposing of small lots to clear out 
their holdings before it is time for the new crop tocome into the 
market. 

Fruits.—The situation has not changed materially, except- 
ing that prices upon Hawaiian pineapples have been reduced 
somewhat, which has stimulated movement to some extent. 
Conditions do not favor much improvement in other varieties. 
Holders are too much in earnest about disposing of their product 
before the new crop is ready. Some grades of California 
peaches and apricots are difficult to obtain, and prices rule high, 
though in instances it is possible to buy even these at a reduc- 
tion. The supply is ample for probable requirements, though 
the consumptive demand of the past month or so has created 
better conditions, and has made both firmer. It is said that 
virtually everything on the Coast will be used before the new 
pack goods are ready for delivery. Apples are a shade firmer, 
the reported frost damage creating slightly firmer conditions. 
It is hard to say yet what the effect has been, but according to 
well informed persons it will be found that apples have suffered 
even worse than most other varieties of fruit in the recent cli- 
matic disturbances. 

Salmon.—Little new can be said of this fish. Sales are 
made in a small way, though here and there a dealer has offered 
small lots at slight reductions to clear them out quick. This 
course was unnecessary, but it has been done. The situation 
has developed no new features. In the main it is difficult to ob- 
tain any considerable quantities of red Alaska talls, even at full 
outside figures, and as for chinook and sockeye they are both 
virtually all in retailers’ hands. Other sorts have not changed 


much, and demand remains as active as it has been. Some 
futures have been sold subject to approval of price, and there 
are many so-called sales now, though it is impossible to say 
what the result will be. 

Sardines.—The market remains unchanged, with sales 
limited to actual requirements and business done in fairly good 
form and at prices which yield a fair profit to all concerned. 


Hupson. 


Current Trade-Mark Data. 


The following trade-marks have been favorably acted upon by the 
U. S. Patent Office. Any person who believes he would be damaged by 
the registration of a mark may oppose it. All inquiries should be ad- 
dressed to Edw. S. Duvall, Jr., Patent and Trade-mark Lawyer, Loan and 
Trust Building, Washington, D. C. 
SERIAL No. 
46,174 Design and Words: An Oval, half of it being plain, and the 
other being striped, with a scroll design, upon which is written 
Farm Brand, in the plain half. Owner, Christian Von Allmen, 
Louisville, Ky. Used on preserved fruits and preserved vegeta- 
bles, pickled fruits-and pickled vegetables, canned fruits and 
canned vegetables. 


48,022 Design and Words: A picture of Ben Hur with the words 
“Ben Hur’’ written above it. Owner, Grafton Johnson, Green- 
wood, Ind. Used on canned vegetables. 

48,450 Design and Word: A picture of a Man in Gunning Suit with 


the word Trapper written above it. Owner: The Bittman-Todd 
Grocer Co., Leavenworth, Kans. Used on canned fruits, canned 
vegetables, canned fish and coffee. 


MARKET. 


Special Correspondence to “The Trade”’ 


CHICAGO, May 3, IgIo. 

Cold and Wet.—The cold, wet, freezing weather continues, 
We had one day’s intermission last week but this week con- 
tinues the miserable program of wet and cold which is bringing 
such loss and discomfort to the land and its people but ‘‘The 
way of Providence is past finding out.’’ 

Canned Cabbage.—The introduction of canned boiled 
cabbage last year was a rank failure. People can get cabbage 
in the green state all the year round nearly and don’t seem to 
want the canned article. 

Canned Cucumbers.—Don’t rush into this branch of the 
industry. Asa novelty, a small sale sprang up and the article 
is of good merit as a salad or relish but buyers are not inclined 
to take hold of it freely and dealers do not seem to be able to 
force it upon the public esteem. 


Canned Cranberry Sauce.—The sale for this article is 
quite limited. It is hard to get a can that will hold it, as the 
strong acid of the fruit soon gets through the tin coating and 
makes leakers. The article is slow of sale. Placed in enameled 
inside cans, it keeps much better than otherwise. 


Canned Rhubarb.—This article is decreasing in sale rather 
than otherwise. The inside enameled tin can will hold it but to 
pack it in plain tin is absolutely dangerous, as it will become 
unwholesome if left in the can longer than six months. 


Canned Apples.—New York packers of No. 10 canned 
apples have practically withdrawn from the Chicago market. 
Some good round lots were sold here the past week at $2.50 
delivered at Chicago but the buyers chased the sellers out of the 
market. 

One Michigan packer sold about 5,000 cases at $2.25, 
Chicago, during the past week but was bought to a standstill in 
no time. I refer, of course, to canned apples for future or next 
Fall’s delivery. 


Small Fruits.—New York and Michigan packers are 
naming no prices on canned small fruits as they do not know 
‘‘where they are at’’ on cherries and berries and must await 
developments. 

Canned Cherries.—A big local jobbing house is buying 
up all the No. ro cherries to be had spot and the price will be 
boosted higher. As high as $9.50 has been paid for hand pitted 
stock packed heavily in the can. 


COOPER JESSUP CHARLES W. ROBERTS 


JESSUP & ROBERTS 


COMMISSION MERCHANTS AND BROKERS 


CANNED GOODS 
No. 3 S. FRONT STREET, PHILADELPHIA, PA. 


id 
(KITTREDGE Co. CHICAGO 
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California Pears.—The supply of California canned pears 
of No. 23% Extra and Extra Standard grade, in this market is 
about exhausted and stocks consist only of a small supply of 
Standard quality. 


No Changes.—There are no changes in the market prices 
or situation as reported by me last week and there is no use in 
re-iterating the old song which has been encored now for about 
three months but which everyone is getting tired of, to the effect 
that corn is firm and tending higher, while peas are in a rut and 
cannot be moved and tomatoes are weak. 

I am going to quit the middle of the road for awhile and 
“cut through the woods’’. 

California Canned Cherries.—The supply of these goods, 
No. 2% in Extra Standard and Standard grades in Chicago, is 
about exhausted, though the stock on the Coast is ample. The 
swell guarantee ends July 1, and buyers are not disposed to 
order goods until after that date and not even if the guarantee 
is extended, as the conservative policy seems to extend to every- 
thing and everybody. 

Jobbing Brokers.—The brokerage business in Chicago is 
degenerating into uncommercial methods and a number of the 
big brokerage firms are doing a regular jobbing business, carry- 
ing a stock of canned goods, dried fruits, rice, sugar and other 
goods for that purpose. 

‘‘A boy can buy as cheaply as a man’’ from them, that is to 
say, they will sell a thousand cases of toniatoes or more to a free 
buyer at 67% cents Chicago, and then run around the corner 
and show the order toa 50 case buyer, half-retailer and half- 
jobber, and sell him at the same price. 

The wholesale grocers’ local organization takes no notice of 
this situation and it has gotten so that when a Chicago Whole- 
sale Grocer makes a sale of over twenty-five cases of a straight 
lot of goods, he brags about it, ‘‘How have the mighty fallen!!’’ 


American Sardines.—Key opener goods in cartons, and 
without cartons, are about out of this market and, in fact, can- 
not be had elsewhere except in a very small way and at heavily 
advanced prices. 

The new packing has not yet produced any quantity of im- 
portance, there having been no run of fish. 

WRANGLER. 


Prices of No. 3 Cans and the Cost of Materials. 


The following table shows the prices of No. 3 cans per 
thousand, the prices per box 14x20 prime Bessemer coke tin 
plate, f.o.b. mill, Pittsburg District, with prices of pig tin New 
York, and sheet bars Pittsburg, same date. Prices on tin plate, 
tin and sheet bars are compiled by the American Metal Market 
& Daily Iron aud Steel Report; the prices on cans are taken 
from files of THE TRADE. The last line (April 29, 1910), is all 
taken from our issue of that date. 


Tin Plates. Tin. Sheet Bars. No.3 Cans 
3.00 20.75 17.50 16.00 
July 14, 1899......... 4.37% 29.12% 33.50 22.00 
Sep. 24, 1900......... 4.00 28.62% 22.00 26.50 
Nov. 3, 1902......... 3.60* 26.75 31.75 19.70 
3.80* 30.80 31.50 20.00 
July 25, 1904.....(a)3.30* 27.10 24.00 18.50 
Nov. 15, 1904......... 3-45° 29.15 22.50 16.50 
Dec. 22, 1904......... 3-85" 29.25 23.00 16.50 
3-35" [32.60 26.00 16.50 
Oct. 20, 1905......... 3-45" 32.60 26.00 16.50 
Nov. 20, 1905......... 3-40" 33.55 26.00 16.50 
Jan. 8, 1906......... 3:50° 36.25 26.00 16.50 
Aprilto, 1906......... 360% 38.75 28.00 16.00 
May 19, 1906......... 3-75" 44.75 28.00 16.25 
Oct. 25, 1906......... 3-90" 43.25 30.00 16.75 


The 


Harris Patent Power 
Hoisting and Carrying Machine 


Sole Owners and 
Manufacturers 


Baltimore, Md., Dec. 20, 1909. 


The C. S. Harris Co., 
Rome, N. Y. 
Gentlemen:- 

Replying to yours of 
recent date as to whether or not 
our Harris Hoist and Conveyor 
has been satisfactory, will state 
that it has. We have used it for 
several years. It is a machine 
that shows practically no wear 
and will last a life time, 
and it is in every way 
eminently satisfactory 
for the requirements of 
a canning house. You 
will probably note that 
we have never been 
-? obliged to call upon 

* you to replace any worn 
out or broken parts. 
Yours truly, 


D. E. Foote & Co., 


Inc, 
Geo. T. Phillips, 


Pres 


HARRIS COMPANY, - 


ROME, 
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Tin Plates. Tin Sheet Bars. No. 3 Cans ners in putting up tomatoes added water. They did this, he 
Jan. 6, 1908 ........ 3-70" 27.35 29.00 17.75 said, ‘‘to improve the flavor.’’ Cans that had more than the 
Mar. 10, 1909 ......... 3.40 28.70 25.00 17.00 usual proportion of water were called ‘‘seconds’’ by the trade, 
Sep. 28, 1909......... 3.50 30.85 27.50 17.00 he said. nea 
Nov. 12, 1909 ......... 3.60 30.50 28.50 15.00 ‘‘Are the cans labelled ‘seconds?’ ’? Mr. Moore inquired. 
April29, 1910......... 3.60 32.50 anti 15.50 “Oh, no,’’: Mr. Torsch replied. 


*Subject to 5-cent rebate. 
(a) Discount for cash in 10 days changed from 1 to 2 
per cent. 


Canned Oysters Good iC Years. © 


F. A. Torseh, of Baltimore, Makes House Committee Sit Up Very 
Suddenly.—Seeconds Among Tomatoes Never Thus 
Labeled. — Pearre Suggests That Congress 
Should Now Squeeze Little Water 
Out of Them. 


Washington, May 2.—That oysters can be canned and kept 
in storage for 10 years without imparing their delicacy or whole- 
someness, was the astonishing statement made this morning 
before the Moore special food committee by F. A. Torsch, of the 
Torsch Packing Company, of Baltimore. 

Representative Moore, of Pennsylvania, and the members of 
the committee shuddered as the witness discussed these bivalves 
dead for a decade. 

Mr. Moore drew out this statement by asking Mr. Torsch if 
he didn’t think there should be a law to prohibit canned goods 
being kept in storage longer than six months. 


OYSTERS GOOD ALL THE YEAR. 


The witness grinned. Then he added that not only would 
oysters keep 10 years or longer, but would remain good to eat 
in hot weather and cold, and despite all sorts of changes in temp- 
erature. The same thing, the witness said, applied to tomatoes 
and other canned goods. 

It was admitted by Mr. Torsch, in connection with Mr. 
Moore’s bill to compel the labeling of all canned goods, that can- 


CONSUMER DOESN’T KNOW. 

‘*Then,’’ asked Mr. Moore, ‘‘how does the consumer know 
whether he is buying firsts or seconds?’’ 

‘*The consumer doesn’t know,’’ the witness replied laconi- 
cally. 

‘*Well,’’ suggested Representative Pearre sharply, ‘‘this is 
a water squeezing time. Congress is trying to squeeze the water 
out of stocks and bonds. We’ll see if we can’t squeeze a little, 
out of tomatoes.’’ 

Mr. Torsch said the canners were much opposed to any law 
which would compel them to label tomato cans with the weight 
of the contents. They didn’t object to this in the case of qys- 
ters, he said, but tomatoes were different. They were such un- 
stable things, he said.— BALTIMORE EVENING STAR. 

The above taken from the Evening Star of Baltimore is in- 
teresting to every one dealing in canned goods. It appeared 
on the first page, with a large heading and several sub-headings 
and thus affords much publicity. The strain of doubt and the 
evident disbelief on the part of the reporter (presumably an 
Associated Press man) which shows in every part of the article 
is, however, unfortunate and must be overcome in order to 
secure the desired confidence in canned goods which is necessary 
for an increased demand: 

This article afforded the writer an opportunity to convince 
one skeptical consumer that canned goods did not contain any 
poisonous or deleterious matter and that they could be safely 
eaten after being canned ten years, but those consumers who 
have read it and considered it alone, more than likely take Mr. 
Torsch’s statement as a joke. However, the article affords 


many an opportunity for argument and we believe it will result 
in more good than harm. 


KRAUT CUTTERS! 


Produce that 
Long, Fine Cut Kraut 


Also Manufacture 


Core Cutters, 
Vegetable and 
Mince Meat Cutters 


JOHN SMITH’S SONS CO. 


BUFFALO, N. Y. 


World’s Greatest Kraut Cutter 


| 
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LOMBARD & CONCORD STS. 
BALTIMORE, MD. 
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| 
| 
H I AG 


THE TRADE 


A Present Day Necessity 
Reduces Operating Expenses 
Always Reatly 
TWO MODELS 


Standard Tips Nos. 2, 22 and 3 
Universal Tips from Fiats to No. 3 


With our new Peerless Self-Fluxing Sol- 
der not one unsatisfactory report oe 
during season of 1909 


= 
‘ 


All |Parts Interchangeable. Fully Guaranteed 
1910 Model. New departure. 18 Steels. Steels can be attached or detached while in 


operation. Electric or shaft drive. Caps all cans, %4-lb. to gallons. Adjusted to any size 
can in 10 minutes. Large capacity at lowspeed. Fewer leaks. Complete with Auto-Tipper 


CHICAGO SOLDER CO. 


218 N. Union St., CHICAGO, ILL. 


> SEE NEXT PAGE 


WRITE FOR PRICES 
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CHICAGO SOLDER CO. 


MANUFACTURERS OF 


TIPPING SOLDER 


TRIANGULAR BAR 
SOLID WIRE 


SOLDERING FLUX 


FOR MACHINE AND HAND CAPPING 


SPECIALLY ADAPTED FOR 


CANNERS’ NEEDS 


ANYGRADE = Prices Reasonable 


WARRANTED HALF AND HALF 
= 


Solid Wire Solder Self-Fluxing Solder 


218 N. Union St. - - CHICAGO 


SEE PREVIOUS PAGE 


WRITE FOR PRICES 


| 
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California ‘Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


San Francisco, CAL., April 30, rgto. 

For a long time there has been an agitation on the part of 
eastern buying interests for a uniform sales contract for Califor- 
nia canned products, and from present indications this will soon 
be a reality, as the Canners’ League of California has taken hold 
of the matter, and through its Executive Committee is now pre- 
senting to its members a form that will probably be adopted. 
The suggestion is made to the different members that this form 
of contract be used by them exclusively, and, already several 
have signified their intention of doing so, The following is the 
form decided upon:— 

California Canned Fruit and Vegetable Contract. 

‘Terms: Cash, less 1% per cent. payable in New York, 
Chicago or San Francisco Exchange on presentation of invoice 
with documents attached. 

‘‘Conditions: The prices specified are for goods ‘free on 
board’ at factory. On account of shipments from different fac- 
tories, the seller reserves the right of initial routing. Goods 


are at risk of buyer from and after shipment, although consigned 


to seller’s order. 

‘Seller shall not be liable for short, late or non-delivery of 
goods, resulting from damage to crop, strikes, fire, flood, un- 
avoidable casualties or other circumstances beyond its control, 
in which event it is mutually agreed that deliveries are to be 
prorated to all buyers without discrimination from suitable 
stock remaining in seller’s possession. 


‘‘Goods to be shipped at seller’s discretion as soon as prac- 
tical after packing. 

‘Fruits remaining unshipped on December 31, following 
the date of this contract, shall be billed on that date. Peas un- 
shipped to be billed and paid for not later than July 1. Toma- 
toes unshipped to be billed and paid for not later than Novem- 
ber 1. Asparagus unshipped to be billed and paid for not later 
than August 1. Buyer agrees to pay said invoices on demand 
when attached to warehouse receipt, and seller agrees to store 
said goods and insure them against loss or damage by fire in 
selected insurance companies for buyer’s account for 75% of in- 
voice cost. Buyer to pay 1%c. per case per month for No. 1, 
No. 2, No. 2% and No. 3 sizes, and 2c. per case for No. 8 size, 
to cover both storage and insurance; fractional months at full 
rate; charges to accrue from date of warehouse receipt. Seller 
may move and store said guods qt buyer’s expense in public 
warehouse if not ordered out by buyer prior to March 1, follow- 
ing date of sale. 

‘‘Swells: All goods guaranteed against swells until July 1 
of the year following that in which the goods were packed, but 
all-claims must be made, and bills rendered for the same, prior 
to the date of aforesaid, and goods held subject to the order of 
the seller. Atseller’s option the goods may be returned by 
freight to California, and seller will then pay the original in- 
voice prices for the goods with freight to original destination 
added. Claims other than swells must be presented within ten 
(10) days from the receipt of the goods. 

‘‘Guarantee: Seller guarantees the goods covered by this 
contract to conform with the requirements of the National Food 
and Drugs Act of June 30, 1906, except seller is relieved from 
any responsibility for misbranding when goods are not shipped 
under his labels. 

‘*This contract to be binding upon the seller must be con- 
firmed in writing by the seller, who, however, shall not be re- 


Do You Wash Berries, 
Fruits and Vegetables? 


It’s a simple matter, but it means clean goods and quality— 


I can show you how to do it, and will save you labor and raw material. 


Md. Savings Bank Building 


BALTIMORE 
Bell ’Phone, St. Paul 5906 


E. J. JUDGE 


CANNERY REQUIREMENTS 
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sponsible for the performance thereof, unless a copy, properly 
signed by the buyer, is delivered to the seller within ten days of 
the date thereof.’’ 

Orders for canned asparagus have been coming in a little 
more freely during the past week than has been the case pre- 
viously, but sales have not been up to the expected volume. 
Some buying interests have anticipated their early wants, while 
others, for some unknown reason, are holding back, and have 
not purchased at all. Evidently they feel that’prices are not to 
be advanced soon, and prefer to wait and watch for some favora- 
ble chance to make a purchase at greater discounts than those 
now prevailing. Some canners have taken heart and are now 
packing more heavily than they had planned, in the belief that 
the demand would be sufficient to care for this season's pack in 
good shape. All danger from floods in the rivers has passed, 
and it is now assured that the pack will pass the half million 
mark. Just how much greater than this it will be depends 
largely upon the demand shown during the month of May, but 
it would occasion no surprise if it totaled 6co,000 cases. 

There has been some business done locally in future Cali- 
fornia canned fruits but not sufficient to give any idea as to what 
rates might be named on the season’s pack. It is believed that 
prices will be as low in some cases as was the rule last season 
but that the general inclination will be toward better values. 
The present outlook for a big fruit crop in this State is excellent 
and prices will be kept down to reasonable figures in order that 
the demand may be stimulated to its fullest extent. The open- 
ing prices of pears will undoubtedly be much higher than they 
were last season, but the advances in other lines are expected to 
be light. 

Some future tomatoes are changing hands at 7oc. for stand- 
ards, and this will probably be about the opening rate. Gallons 
are selling at from $2.00 to $2.15, but sales are not of sufficient 
volume to establish a definite value. 


‘ have been disposed of by packers. 


Spot corn seems to be a scarce article, and stocks on the 
Coast are very light. 

Although no meeting has been held as yet by the Columbia 
River packers to take action on the prices to be paid for fresh 
fish during the coming season, it is understood that the rates 
named by the fishermen which are about one-half a cent in ad- 
vance of those prevailing last year, would be approved. This 
looks like a higher rate for Columbia River canned salmon. 

Coast jobbers are predicting higher prices for Alaska reds 
in 1910, but brokers claim that there is no cause for some of the 
exaggerated statements that have been made. While they 
acknowledge that there will probably be an advance, they be- 
lieve that it will be a slight one only. Sockeye salmon is held 
firmly by Coast interests in the belief that higher prices will 
rule, and if the usually light pack is experienced next year and 
the year following, there is no apparent reason why the price 
should not reach $1.60 at least, if not higher. In the line of 
Alaska red fish, practically every Coast packer has disposed of 
the estimated pack, and no more orders are being accepted. 
Pink fish are now in heavy demand, and it is figured that dur- 
ing the past twelve months fully a million and a quarter cases 
Many jobbers are predicting 
an opening price of 7oc. for pink salmon next fall. 

BERKELEY. 


T. A. Threlkeld, Wynnwood, Okla., has just recently 
equipped a canning factory, having purchased the machinery 
and other equipment from A. K. Robins & Co., Baltimore. This 
latter concern advises us that Mr. Threlkeld is in a position to 
carry on the canning business, financially and otherwise. We 
have also had the pleasure of adding Mr. Threlkelds name to 
our list as a regular subscriber and we feel that we shall all be 
mutually benefitted. 


A certain Canner wants to buy just what you have 
too much of. A glance at the ‘‘For Sale’ page will give you 
the answer to the puzzle—read it carefully. 


STEVENSON & GO'S. LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING MACINE. 


Pat. Nov. 19th, 1901, 
Pat. June 30th, 1905, 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 


from breaks or ridges around the body. 


The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder 


in floating on the tops and bottoms. 


STEVENSON & CO,, 


601-7 S. CAROLINE STREET 
BALTIMORE, MD. 
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High Speed Automatic Can Making 
Machinery for Open-Top and Packers’ Cans 


Bliss No. 15 Automatic Flanger. 


This entirely automatic machine is continuous in operation (not intermit- 
tant) and producesa perfect and uniform flange. It handles work from 1% to 4% 
inches in diameter by 1% to 7 inches in height, at the rate of 140 or more cans per 
minute. 

Fitted with a friction clutch it may be direct driven from a line shaft and 
instantly started or stopped independent of other machines. Adjustments, when 


changing from one size can to another are few, simple and quickly made. We 


build a larger size machine for gallon cans. Write for full information. 


i CAN MAKING MACHINERY CATALOGUE WNo. 14 
PATENTED ON REQUEST 


“Bliss’’ No. 15 Automatic Flanger. 


E. W. BLISS CO., 


25 ADAMS STREET, BROOKLYN, N. Y., U. S. A. 


Representatives for Chicago and vicinity: 
STILES-MORSE CO., 562 Washington Boulevard, Chicago, III. 


“THE JONES” 
AUTOMATIC CAN END WIPING MACHINE 


Kick mond: Vac ver. 17, 1910, 


Jones Machine Co,, 
211 N, Calvert St,, Baltimre, Md, 
Gentlemen:~ 
We beg to advise that the two can end soldering machines 
which we have been using for some time are giving perfect satisfaction, 


and we are greatly pleased with them, Should we need more at any 


time we will be pleased to send you orders, 


Yours truly, 


RA. Company, 


- The above is an exact reproduction of the side elevation of our AUTOMATIC CAN END WIPING MACHINE designed to wipe superfluous 
solder from the cans while in an inclined position. 
is machine is made single and double to attach to any make can end soldering machine; will save from 70 lbs. to 140 lbs. of solder per 50,000 cans, 
It rivals in simplicity and completeness of adjustments any machine on the market. A : 
The solder wiper can be worn to the shafts, taken out, refiled and replaced, without disturbing any of the other mechanism. The hand wheel 
adjustments make it possible to take up the least wear that may occur, with the least possible trouble. We guarantee satisfaction. 
Price and testimonials will be furnished on request. 


Manufactured by FOR SALE CHEAP 
THE JONES MACHINE COMPANY, INC. | One Slaysman Lock Seam Body Former with 
Office, 211 North Calvert Street : : 3: : Soldering Attachment. 
IN EXCELLENT CONDITION 
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: CONVENTION AFTERMATH. 3 


® A Little Timely Talk on the Evils Surrounding the Packers. « 
; What Might be Done, and what Must be Watched. 


@ 
© The Effect the Price of Canned Corn ¢ 
$ Has on that of Tomatoes. $ 


The Convention days have come and gone. They brought 
forth an immense stock of ideas, schemes, technical inquiries, 
pessimistic reports and optimistic forecasts, both wise and oth- 
erwise. 

Speeches by the successful ones in the business covered 
every phase of the line to the satisfaction of every one in a posi- 
tion to follow the information and rules laid down. Reams of 
paper and stacks of manuscript were required to set forth the 
ideas on ‘‘Publicity’’ alone—a scheme which, during the entire 
history of the canning business in America, has been woefully 
neglected. So palpable has been this neglect that it is unques- 
tionably a stigma on a great industry, and I doubt very much 
if, today, the canners would be able to number among their de- 
fensive weapons (which by the way they stand so tremendously 
in need), a single trade journal with which to wage their battles, 
were it not for superhuman sacrifice. and indomitable energy, 
faith and enterprise of a few brainy publishers and facile writ- 
ers—so few in fact, I can, with ease, count them upon the fin- 
gers of one hand. 

Uninviting indeed, has been this field—no ‘‘mulberry seller 
with his millions in it’’ loom up before the dazzled gaze of the 
canners’ scribes and historians, hence it takes a hero and a mar- 
tyr to enter the craft, and ‘‘thereby hangs the tale.’’ They are 
few to follow it. 


Right now is the acceptable time for the canners to bombard 
the consumer with all the advertising ammunition they can pos- 


sibly conceive. They must get on the job—go to the founda- 
tion and build therefrom. They must educate and coax and 
teach the public to forget the crudities of the past by giving 
them superbly produced, pure, wholesome canned goods in the 
future. It will take persistent publicity for five years to coun- 
ter balance the evils wrought by the careless, irresponsible ad- 
venturers who, from time to time during the past generation, 
plunged into the canning business during the prosperous years 
and worked the business merely as a temporary speculation. 
They have done a fearful injury to the honest, legitimate can- 
ner, and you all know it, and it is folly to attempt to blind 
yourselves to this fact ; for everybody in the business is familiar 
with it. So get out of the rut and stay out. 

The canning business is no longer a ‘‘get rich quick’’ 
scheme; it won’t stand for any day-dreaming; profits have 
found their level. Competition has settkd that question, so 
now it is simply a case of cost of raw material. Capital, equip- 
ment, improved machinery, systematic appliances, system and 
common sense experience and executive capacity are absolutely 
necessary. Quality is demanded as never before. Those who 
have been packing fraudulent goods and frabricating on the 
labels know it; those who have been packing honest goods also 
know it. So let all take warning. The public generally are 
circumspect, and the government is forced to insist on quality. 


We are in the same position, regarding pure food, that con- 
fronted England 75 years ago, when the ‘‘London Lancet’ 
astounded the English-speaking world with an exposition in its 
columns of the adulteration of foods and drugs by the English 
manufacturers. They were years in recovering from the jar it 
gave them, but the result and good that accrued to England’s 
foreign trade in this line ot production was prodigous. Today 
American foods, wines, drugs, etc., are viewed with suspicion 
in foreign markets. They bave a bad reputation throughout 
the world. It is well known that even the West Indies and the 


OLIVER J. JOHNSON, President. 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


Wheeling Can 


Company, 


Wheeling, W. Va. 
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CURES ALL ILLS THE CAPPING MACHINE 


Operate your capper with gas pro- 
duced by the 20th Century Gas 
Machine. the results will surprise 
you. The fire is quick, clean and 
uniform. 

The flame is small, but the heat is 
intense and is applied right to the spot 
where needed. Will keep your capper 
properly heated no matter how fast you 
run it. 


SIMPLE 
RELIABLE ™ 


The 20th Century Gas Machine. 


FORNISHED 


THE C.M. KEMP MFG. CO. 
ON APPROVAL 


BALTIMORE, MARYLAND. 


CANNERS 


MADE FROM ACETYLENE GAS 


© 
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A WINNERS NO VALVES GIVES 1,000 
RE i ER : tie” CANDLE POWER 


NO GAUGES 


For 14c. per hour 
BECAUSE THE QUALITY OF OUR GOODS IS 


ONEQUALLED 


Made in sizes from 50 to 10,000 Can- 
dle power, lighting up to 
3,000 feet area. 


AND OUR PRICES A 


SORPRISE 


These lights are portable or can be in- 
stalled to supply a series of burners. 


GET THEM Sent on Approval Anywhere 
60,000 SOLD 
LEONARD SEED CO. me = THE ALEXANDER MILBURN CO. 
: 507 W. Lombard St. 
CHICAGO BALTIMORE, MD. 
DURING USE. SEND FOR CATALOGUE 
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Philippines prefer to buy these goods from Spain. They will 
tell you the Spaniards produce pure goods and the United States 
do not. South American trade goes to England for the same 
reason. Government men and commercial men who travel these 
countries will tell you this when they are speaking truthfully. 
How long are these conditions to continue? In yonr line Mr. 
Canner it is up to you to make good. Your key tothe situation 
is quality. 

During the five years prior to 1909, the lot of the southern 
corn canner was not an enviable one, and how they managed to 
weather the storm of a glutted market and ruinous prices is 
somewhat of a mystery. Money must be extremely easy in 
some quarters, for with prices as low as they have been, and 
corn in the East $10.00 a ton in the shuck, labor must have cost 
nothing, to permit many of them to get out whole. Just now 
there are more canning plants for sale than I have noticed since 
1882. The recent panic and ruinous prices are partly the cause 
of this condition. The production of canned corn and tomatoes 
has increased out of all proportion to the increase of population. 
Therefore, the market gluts at the slightest provocation. 

Every now and again we have a recurrence of conditions, 
as they now exist, regarding tomatoes. As far back as 1883, 
when the Red Seal Association of Harford County operated in 
tomatoes, the market on this staple became so demoralized that 
it swamped the association, and tomatoes did not recover for sev- 
eral years, during which time many more canners went to the 
wall. Canneries were few in number then to what they figure 
up now, but the goods lacked consumers. At that time and 
ever since when corn was up in price, tomatoes have invariably 
been down. It always occurs so—this is an axiom—you can 
bank on it. The wise business canner of corn, tomatoes and 
peas will make careful investigation of newly arising conditions 
and restrict his output accordingly. It will pay him to remem- 
ber the vast amount of vegetables now being raised in the south- 


ern and southwestern states, which find their way to the north- 
ern cities during nearly the entire year and that, too, at prices 
that are very reasonable. These sections will undoubtedly pro- 
duce more from year to year. The strong soil and cheap lands 
of the West produce nearly, if not quite, double the size crops 
of the East, and in many cases require no fertilizer. I might 
say this is the truth in most cases. Six ton to the acre of toma- 
toes is a high average for Jersey, Delaware, Maryland and Vir- 
ginia; and the West yields 8 to 12 ton to the acre of tomatoes. 
The yield of sugar corn in the East is 1% to 2% tons to the 
acre; in the West 5 to8 tons. Price of corn East $10 to $12 a 
ton; price in the West $5 to $7 a ton. 

Too many promoted canning factories which bob into ex- 
istence every year are ove of the greatest dangers the canner 
has to encounter. The vast majority of these enterprises are 
wild cat propositions, and as there is generally no experience, 
the initial stockholders pay the receiver as well as the promoter. 
These concerns invariably put all their capital in their outfit and 
start the first season swamped in debt. They all pack toma- 
toes—very fewcorn. They are easy marks for the speculator 
the first year. They cut prices and often flood the market with 
inferior goods. Their average existence is three years, but each 
year there are just enough of them ‘‘butting in’’ to keep the 
canner ‘‘at sea’’ on prices. 

I have been not tempted in these articles to write things that 
are striking instead of things that are true. My aim is not the can- 
ners’ applause, but his good. Therefore, I do not find it wise 
or necessary to mix with my statements of conditions or facts, 
instructions or appeals, any measure of flattery or nonsense, in 
order to suit his taste. I belieye the canners can bear the pain 
of thought, and that they can follow truthful statement and hon- 
est appeal. My hope is that they will weigh well every phase 
of their present environment and promptly adapt themselves 
thereto. Tuos. H. Smiru. 


WARNING 


HE unusual number of inquiries for Ams No. 2 

Double Seamers at this season, prompts us to issue 

a cautionary warning to the canners who are interested in 

Double Seamers, and who are contemplating placing or- 
ders for our latest No. 2 Automatic. 

- We are building and selling No. 2 Automatic Double 
Seamers as fast as we can turn them out. We will sell 
you one or a hundred, or as many as you need. 

Some designing persons are circulating false reports, 
but we are in the business to supply the trade every day 
in the year. 

So look out for these fellows and let us know when 
you are approached. 


NEW SEAM SANITARY CAN 


Are you using AMS’ NEW SEAM 
SANITARY CAN? It’s the best 
that there is to be had. We cannot say 
more, yet much may be said of its merits. 
SEALED without heat, SOLDER or 
objectionable Fluxes. 


NO CAPS ENTIRE TOP OPEN 


MAX AMS MACHINE COMPANY 


MOUNT VERNON, NEW YORK CITY, U. S. A. 


Corso del Valentino 13 


AMS No. 2 AUTOMATIC ADJUSTABLE 


DOUBLE SEAMER 


European Office South American Office 


BEUNOS AIRES ARGENTINA 
TORINO, ITALY 


WE MANUFACTURE ALL KINDS OF MACHINERY 
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NO 
OTHER OTHER 
BLANCHER WASHER 


Has the gentle action, the ease of regulation, or can be 


operated as economically as the MONIT OR 


MONITOR WHIRLPOOL 


THE MONITOR WHIRLPOOL BLANCHER | THE MONITOR WHIRLPOOL WASHER 


(PATENTED) (PATENTED) 
Berrien Springs, Michigan, Oct. 26. Bergen, Genesee Co., N. Y., Nov. 11. 
THE HUNTLEY MFG. CO., HUNTLEY MFG. CO., 


Silver Creek, N. Y. Silver Creek, N. Y. 


GENTLEMEN: 
We used one of your ‘Whirlpool Blanchers”’ during the GENTLEMEN: 
past season, and we found same to be most satisfactory in We are using five of your Monitor Whirlpool Washers 
every way. We cannot commend it too highly. and Coolers, running the peas into them and discharging 
This is, without doubt, the only system to use in blanch- them automatically, and like them very much. They need 
ing peas, and we don’t see how a packer can obtain satisfac- scarcely any attention, all that is necessary being to keep 
tory results in any other way. It has proved itself to be a them supplied with water. We know of no other method of 
quick, sure and most reliable method. washing and cooling peas that will compare with this. 
Sincerely your friends, Very truly, 
W. E. W. THE JOHN BOYLE COMPANY. HWT-CM TANNER BROS. 


HUNTLEY MEG. CO., Silver Creek, N. Y. 


Southern Agent 
S. O. RANDALL 


415 Marine Bank Bidg., Baltimore, Md. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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More Glory for the Bureau of Publicity. 


Through its efforts the Associated Press has been properly 
informed and in future the Canned Goods Industry 
will be less of a ‘‘Dr. Hyde’’. 


Mr. Frank E. Gorrell, Secretary of the National Canners 
Association, as Secretary, also, of the Bureau of Publicity has 
succeeded, after great effort and much trouble, in securing an 
explanation from the Superintendent of the Associated Press, 
in regard to the case in ‘‘Sawtelle, Colo.’’, in which canned 
peaches were blamed for the death of a number of persons. The 
following letters will fully explain the case and the great good 
this understanding will be to the canners. 


The Secretary’s letter to the Associated Press. 
Mr. CHARLES T. THOMPSON, Superintendent, 
Associated Press, 
195 Broadway, New York. 


My dear Sir:—Sometime ago the Associated Press put out 
two stories relative to ptomaine poisoning, which excited the 
general interest of this whole country. One story came from 
‘“‘Sawtelle, Colo.’’ and reported the death of a number of people 
from eating canned pears. The other, from Los Angeles, re- 
ported deaths from eating canned peaches. 

Our Bureau of Publicity immediately took up these cases, 
and after an exhaustive search has traced the truth of these 
cases and finds. 

1. There is no such place as Sawtelle, Colo., and therefore, 
the clipping enclosed, marked No. 1, is absolutely without truth 
or foundation. 

2. That the cause of death in Los Angeles was from eat- 
ing preserved pears, which had been put up by a member of the 
family that was poisoned, and not canned peaches, as shown in 
clippings No. 2. You will notice that the names of the parties 
in both clippings. so far as given, are the same. Therefore, it 
looks to us like a deliberate attempt to deceive the reading public 
by making it believe that there are two distinct cases of ptomaine 
poisoning, from eating canned fruit, in different states the same 
day. 

We beg to submit herewith the copies of the articles in 
question and also the reports of the Pinkerton Detective Agency, 
which has fully investigated these matters. 

We ask that you will take these cases up with your 
correspondents, and, if possible, locate the authority for the 
publication of the dispatch from ‘‘Sawtelle, Colo.’’ (in point of 
fact no such place exists) and also investigate the report from 


Los Angeles, which gave canned peaches as the cause of death, 
when, in point of fact, it was preserved pears put up by a mem- 
ber of the family that was poisoned. 

You can readily understand that both of these publications 
do great harm to the canning industry, and as they are without 
foundation in any respect, except as both stated, we feel sure 
that you will be willing to make such corrections as will appear 
to you necessary to give the public the right information. 

We are sorry that we could not get this matter before you 
sooner, but the case has been one which has given us some little 
trouble to investigate, because of our inability to get a copy of 
the analysis of some of the pears, which has been made by one 
of the chemists. 

We find that the newspapers of the country are very prone 
to connect ptomaine poison with canned foods, and we beg to 
say, for your information, that the many investigations which 
have been conducted by this office do not warrant such assump- 
tion. 

We feel sure that you want to be entirely fair inthis matter 
and are ouly laying these facts before you so that you can see 
that justice is done. 

Thanking you for the courtesy of giving the corrections 
that are asked, we beg to remain, 

Yours very truly, 
FRANK E. GORRELL, 


Secretary. 
Signed M. B. 


P. S.—Will you kindly return copy of the evidences, etc., 
in this case for our files. 


The Associated Press Makes Reply. 
APRIL 25TH, IQIO. 
FRANK E. GorRELL, EsQ., 
Sec, National Canners AsSociation, 
Belair, Md. 


Dear Sir:—I beg to acknowledge the receipt of yours of the 
18th instant with enclosure. Both have been carefully noted, 
and the latter is herewith returned in accordance with your 
request. 

We thank you for the information conveyed, as we are 
always glad to be advised concerning any seeming inaccuracy 
in our report. We feel obliged to call your attention, however, 
to the concluding sentences of your enclosure, which appear to 
us unnecessarily and personally offensive, and not warranted by 


the facts in stating that there was ‘‘deliberate duplicity and 
(Continued on page 25) 


THE MORRAL CORN CUTTER 
PATENTED 


Grimes, Iowa, Nov. 8TH, 1908. 
MORRAL BROTHERS, MoRRAL, OHIO. 

GENTLEMEN :—Enclosed please find check to balance our account. We have used 
the double cutter the entire season and are greatly pleased with it. It gave no trouble 
whatever, and cut the corn faster and better than any machine we had. The finely cut 
kernels are a great advantage as our greatest trouble in Iowa is in growing corn too 
large in earand grain. Cutting the kernelstwice instead of once puts everything in 
good shape for fancy corn. 

Yours truly, 
GRIMES CANNING & PRES. CO. 


W. J. Stewart, Sec'y. 


MORRAL BROTHERS 


MANUFACTURERS OF 


THE MORRAL CORN HUSKING MACHINE 

THE MORRAL CORN SILK BRUSHING MACHINE 
THE MORRAL SINGLE CUT CORN CUTTER 

THE MORRAL DOUBLE CUT CORN CUTTER 
THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 

THE MORRAL LABELING MACHINE 


ALSO DEALERS IN 
CAPPING MACHINES and RETORTS 


and can furnish complete Line of Corn Canning 
Machinery. Write for circulars and other 
information. Address 


MORRAL BROTHERS 
MORRAL, OHIO 
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How Much is This 


Salt Worth to You? 


F you could ask twenty Canners who have 
used Diamond Crystal Salt what they 
think of it, and could understand and appre- 
ciate their replies, you would probably get 
the surprise of your life. 


One would tell you of a cleaner, clearer 
liquor for his vegetables; another of a tenderer, 
more palatable product, another of a staple 
market, or a more favorable price for his out- 
put. 


You may doubt that so simple a thing as 
salt could accomplish all this. We have only 


two answers. 


First, Diamond Crystal Salt has been re- 
peatedly proved to be purer than any other 
salt made for commercial purposes. (And 


purity is the one essential of salt for canning 
purposes.) 


Second, we ask no man to pay for Diamond 
Crystal Canners’ Salt until he is convinced 
by a test in his own factory that Diamond 
Crystal will materially help his own particu- 


lar business. (See our Bond of Guaranty.) 


It Has Helped Others 


Here are the opinions of successful Can- 
ners who have tried Diamond Crystal Salt in 


their own factories. 


It is the business of these men to know 
salt, just as it is your business; and we pre- 
sent their letters in the belief that you will be 
interested in knowing what other successful 


men have found out. 


Write us for delivered prices on the quan- 
tity you can use, and for particulars about our 


“Bond of Guaranty.” 


What They Say 


From The Cazenovia Canning Co., Cazenovia, N.Y. 
‘Referring to your letter, we are pleased to say 
that the salt we had from you last season was en- 
tirely satisfactory in every way, and we much 
prefer it to any salt we have ever used.”’ 
THE CAZENOVIA CANNING Co. 


From Chas. G. Summers & Co., Baltimore, Md. 

‘*We used some of your Diamond Crystal Salt 
and were very much pleased with it. The salt 
is dry, makes a strong, clear brine, and is super- 
ior to the salt we have used in the past.’’ 

Cuas. G. SUMMERS, JR., V. P. 


From Oconto Canning Co., Oconto, Wis. 

‘*We have the very bighest opinion of Diamond 
Crystal Salt. We have used it for the past five 
years with the most satisfactory results. Its 
strength and purity are unquestioned.’’ 

H W. LANDRETH, Mgr. 


From Joseph Brakeley, Freehold, N. J. 

“The car of salt I had from you last year I 
found to be very satisfactory. I had some of 
it analyzed by my chemists, and the results are 
very pleasing.’’ 


From Ft, Atkinson Canning Co., Ft. Atkinson, Wis. 

“It is a pleasure to state that the results from 
using Diamond Crystal Salt have been most grat- 
ifying. In fact this salt surpasses anything we 
have ever used before.’’ 

IRVING L. EALES. 


From F. P. Roe & Bro., Greensboro, Md. 
‘*‘We would like to compliment you on the 
quality of your salt—it is decidedly the best we 
have ever used.’’ 


DIAMOND CRYSTAL SALT COMPANY, 


ST. CLAIR, 


MICHIGAN. 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY. 


INCORPORATED. 


A. F. JUDGE, - Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TRADE is the only paper published exclusively in the interest 
of the Canned Goods Packers of the United States and Canada. 
Established in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


One year, - - - - - - $2.00 
Six months, - - - - - - $1.00 
Foreign, = - - - - $4.00 
Canada, - - - $3.00 


ADVERTISING RATES.—According to space and location. 
Make all Drafts or Money Orders payable to THR TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged $2 00 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions among themselves on all matters pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 
letters wil: ve ignored. A. F. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, MAY 6, 1910. 


EDITORIAL JOTTINGS. 


Everything is ‘‘going to grass’’ as regards crops, but actu- 
ally and not in the profane way this expression is sometimes 
taken. 


Growers say they never had such a fine set of grass and 
wheat, and the cool weather, with the plentiful rains, are im- 
proving these already fine conditions. So it is grass and more 
grass. 


There seems to be only one possible limit to the sugar corn 
acreage this season, and that is the amount of corn seed to be 
had, and if reports are correct this seed is about exhausted. 
A good early sale of futures has helped on this condition, mak- 
ing the corn canners believe there is all the market for all the 
corn all the canneries in all the States can possibly pack. We 
hope this proves true. 


Wholesale grocers, manufacturers of cereals, etc., have been 
down at Washington using their influence against the enactment 
of the weight clause into the Pure Food Law. On the other 
hand the canners of oysters want this featured in the Law, and 
so the battle rages, but it looks as if the weight men would win. 
A kind of a turn about means fair play. 


No manufacturer can easily consider such a question as this 
weight clause impartially, because he cannot well overlook his 
own interests. Aska canned goods packer if the makers of cer- 
eals, packed in package form, and other such products should 
not be compelled to place a statement of weight on the package, 
and the answer would be an emphatic ‘‘yes.’’ And the package 
men would say the same thing about canned goods—in fact 
canned goods have been made the one single exception in this 


proposed amendment—as hermetically sealed goods. And yet | 


neither wants it on his own goods. 


This feeling is perfectly plain to the Congressional Commit- 
tee making this investigation, with this difference, both sides, 
by their very admissions regarding ‘‘the other fellow’s stuff,’’ 
convince this Committee that the thing is absolutely necessary 
from every point of view, and so we will not be surprised to see 
the Bill made a law. There is no question in the world but 
that some regulation in this direction must soon be made; and 
it would be better to have it made so that it governs all alike, 
than to have different States make different rulings. 


But as regards canned goods this could all have been avoided 
if the canned goods packers had taken the right commercial 
methods in marking their packages according to their merits. 
In other words had they plainly marked seconds as seconds, and 
thirds as thirds, instead of putting them out under different 
brands to masquerade as anything the seller choses to call them, 
and so come into competion with the best goods packed. There 
is no use beating around the bush in this matter, the industry 
must come to it, sooner or later, and the sooner the better. 

Canned goods packers must put that assurance on the label 
which the closed condition of the package takes away—the sight 
of the thing the buyer is getting. 


This move alone, we firmly believe, will do more to promote 
the consumption of canned goods than all other propositions put 
together. Not until this is done, and the public understands 
that it can buy varying grades of canned goods, just as it can 
buy varying grades of the fresh goods from the market stalls, 
can we expect any permanent results from anything done 
towards the promotion of consumption. It is utterly out of 
reason to expect a housewife to acquaint herself with all the 
various brands of canned goods, so as to be able to distinguish 
between their differing values and qualities. 


Previous to the great Baltimore fire we had over 25,000 
brand names in our Label Registration Bureau. And still they 
were probably not all there listed. This is che task the house- 
wife is asked to master before she can know how to buy canned 
goods. It is rediculous, particularly when we consider that 
about all of these brands made the same claims for quality etc. 

Just this week we noticed nine different brands of canned 
tomatoes in one store, and the only apparent difference in the 
goods was gotten from the prices the grocer placed upon them. 
Some argue that this price should be sufficient guide for any 
descerning housewife; but this cannot be relied upon. 


We long ago lost the charm of the price telling the quality. 
On one occasion we saw a high class grocer selling a large glass 
of very cheap compound jelly. This jelly was sold at the cut 
rate stores for 1oc., going mostly to the poorer class of trade 
who wanted quantity rather than quality. When we asked 
the price of this jelly as sold by the high class grocer, he said 
25c., and explained that he sold large quantities of it at this 
price, and that he could not have sold any of it to his trade if 
he sold it for roc. 

We have seen sloppy tomatoes, or should we say water to 
which some few tomatoes had been added, sold out of packer’s 
hands at 55 to 5734c., turned over by the jobber at 85, and put 
out over the retailer’s counter at roc. the can, in competition 
with the best goods on the market. Why? Because tke label 
read no differently than the label on the best grade. 

These are not pleasant things to harp upon; but it depends 
upon the industry to correct them, and it must doso. There is 
no one else todoit. If the leading packers, who are now 
putting out fine goods, the great majority of all canners, stated 
plainly on the face of the label the quality of the goods as THEY 


considered them, the packer of such sloppy goods would soon 
sink to his proper level. But so long as the better packers 


protect him, he will continue to ply his trade to the deteriment 
of the entire industry. 
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(Continued from page 22) 
falsification.’’ ‘There was certainly no deliberate action as this. 
If there was an error in one of the details of our item it was an 
unintentional one, and not due to any deliberate purpose of mis- 
stating the facts. 


Inquiry shows that the item was originally dated Sawtelle, 
Cal., but was inadvertenly changed to Sawtelle, Col., through 
a not unnatural telegraphic mistaking of ‘‘Col.’’ for Cal. This 
mistake of date-line was speedily corrected by a substitute under 
a Los Angeles date saying ‘‘Substitute Sawtelle, Colo.’’ Your 
impression that we carried two stories on this event probably 
comes from the fact that some paper published the original 
Sawtelle story and did not observe our correction and substitute. 

Concerning the use of the word ‘‘canned,’’ we would have 
prefferred of course that this word had not been used. But we 
call your attention to the following: The main importance of 
this item from a news standpoint, was the death of eleven 
persons. This was in the nature of a rather important and ex- 
tensive tragedy, the details of the tragedy being of subordinate 


importance: The news importance of such a serious tragedy, of ° 


course, outweighs any trade question concerning the use of the 
word ‘‘canned’’ or ‘‘preserved’’. From this I think you will 
see that there could have been no deliberate purpose in using 
this word ‘‘canned’’ as the trade designation of a certain class 
of goods. Asa matter of fact it was not used in any such trade 
sense. It was used perhaps hurriedly, in a general sense, to 
indicate that the deaths had resulted from eating fruit put up 
in receptacles at home. In referring to preserved goods, the 
word ‘‘canned’”’ is sometimes used in this general sense, not 
meaning tin cans, but in the sense synonymous of ‘‘preserved’’. 
Some of the dictionaries appear to approve this use of the word, 
as the Standard Dictionary gives the definition of canning as: 
‘‘The process...of preserving fruits...and sealing in tin cans, 
glass jars, etc.’’ 


As furter showing that there was no purpose whatever of 
referring to the canning industry, we point out that our item 
specifically stated that this wes a home made product, viz: ‘‘was 
put up several months ago by Mrs. Valdez.’’ This shows that it 
was not only home-made (not the trade variety of canned goods), 
but the words ‘‘put up’’ are the usual homely expression for 
products prepared at home. 

We appear to have been in error in stating that the fruit 
was ‘‘peaches’’ whereas it was pears, and we naturally regret 
that this mistake in the kind of fruit was made. I do not 
understand, however, that you are specially concerned as to the 
kind of fruit referred to, or that this detail materially alters the 
main facts as to the fatalities. 

We draw your attention to the fact that this item was used 
more than three months ago, namely on January 4 last. Had 
the above inaccuracies of detail been brought to our attention at 
the time it might have been feasible to make some rectification. 
But after more than three months the matter has entirely passed 
out of the public mind, and it would probably serve no useful 


purpose to revive attention to it at this late date. Wecan only 
express regret, therefore, that certain inaccuracies of detail 
were made under the circumstances above stated, and assure you 
that every care will be exercised to avoid their recurrence. 


Yours very truly, 
CHARLES H. THompson, 
Superintendent. 


The Bureau Further Explains Its Position. 
APRIL 29, 1910. 
Mr. CHARLES P. THOMPSON, Superintendent, 
Associated Press, New York. 
My Dear Sir:—Let me thank you for your letter of April 25, 
the contents of which interest me greatly. 


I desire to put myself right with your estimable self by first 
saying that the words ‘‘deliberate duplicity and falsification’’ 


BEGIN NOW SAVE 


By letting the BURT Machines put the ‘finishing 
touch’ to your cans——you’ll not only save money, but 
fill orders in half the time now required. 

If you realized how much you are handicapped by 
depending on ‘hand work’, you wouldn’t hesitate to in- 
stall a BURT Machine, so we want you to know what 
other canners are doing with these big Time-Savers. 
Just write us what size or sizes of cans are used and 


the probable output. 


BURT MACHINE 


Labeling, Wrapping, Identifying and Lacquering Machines 


BALTIMORE, MD. 
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were taken by you in a manner not intended. Your explana- 
tion makes the point, in my mind, even clearer, because I find 
that at the time this occurred, a large number of the newspapers 
took the press dispatches both from ‘‘Sawtelle, Col.,’’ and Saw- 
telle, a suburb of Los Angeles, and published them following 
each other in the same column, using additional scare head 
lines. It must have been perfectly plain to the telegraph edi- 
tors, and the proof readers who handled these articles, that the 
names of the persons poisoned, sw far as given, were the same. 

Let me say that so far as the general service of the Associ- 
ated Press is concerned, to my knowledge, it is carried on with 
the high minded purpose only of giving accurate news, and I 
desire to here compliment you on the high esteem in which it is 
held by the reading public of the United States. 


Further answering, I must again allude to the same matter 
mentioned in the second paragraph by calling attention to the 
fact that while your office put ‘‘substitute Sawtelle, Colo.,’’ a 
great number of the newspapers did not use the correction as 
ordered, but instead made the two distinct cases. 

You cao well understand that with av industry which is 
just now struggling anyhow, all of these publications are calcu- 
lated to do great harm; the canned goods manufacturers of this 
country were no more responsible for the unfortunate wholesale 
deaths in Los Angeles than was your Associated Press. Yet 
the broadcast marner in which it was taken all over the country 
has undoubtedly done a great deal to prejudice the minds of the 
consuming public, and thereby curtail consumption. 

Our Bureau of Publicity has been following this class of 
cases for the last six months, and in every instance when we 
have been able to get the truth we have found that there is no 


foundation for placing the cause on canned fruits and vege- 
tables. 

A case in mind occurred at Marion, Ind., in December. 
Our investigation there proved that while the party was said to 
have been killed by ptomaine poisoning, caused by eating canned 
tomatoes, in point of fact she took ‘‘rough on rats’’ with suicidal 
intent. 

Can you blame the canners for being a little over-sensitive 
when they are up against these conditions almost daily ? 

We will appreciate any co-operation which you can give us 
in the way of impressing your correspondents with being care- 
ful in handling ptomaine poison cases, especially when the cause 
is said to be canned fruits and vegetables. Our investigations 
prove so much to the contrary that we think you can afford to 
urge a little more caution than has been done in the past. 

Let us again thank you for the courtesy of your letter, and 
we hope that we have made ourselves perfectly clear on that 
portion of our previous communication, which we regard was 
misunderstood. 

Yours very truly, 


FRANK E. GorRELL, 
Secretary. 


The Associated Press. 
APRIL 30, I9I0. 

FRANK E. GorRELL, EsoQ., 

Secretary National Canners’ Association, 

Belair, Md. 

Dear Sir:—I acknowledge with thanks your kind communi- 
cation of April 29, We are particularly appreciative of your 
allusion to the high esteem in which the Associated Press ser- 


JEROME B. RICE 


SEED COMPANY 


We can supply for present delivery at lowest prices, or will make growing contract prices for 1910 crop 


Beans, 
Beets, 
Onions, 
Peas, 
Squash, 
Tomatoes, 
Sweet Corn, 
Cucumbers, 


Correspondence 
Invited. 


Cambridge Valley Seed Gardens, 


- CAMBRIDGE, N. Y. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


— = = — 


THE TRADE. 


STICKNEY Pineapple Sizer. 


SYRUPING MACHINE 


125.00 

$ s The cut below represents a machine for the sizing of Pineapples. Any 

Instantly adjustable while running. size up to 356 inches diameter may be cut by changing the sizing tube 

Will handle one, two or three pound or cutter. which is made of brass and held in recess of spindle by two 
screws. The hollow spindle is also lined with brass to prevent the fruit 

cans, and do perfect work. . . . coming in contact with the iron as it passes through the spindle. The 
Pineapple, after being cored, is placed on the centering plug on cross head 
and fed through the tube by hand holt on cross heads, the rods on the sides 

CONDENSED MILK act as guides, 
Standard machine of its class, in use 
by all the largest concerns. . 


SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 
“i round or square cans or glass jars] | CAPACITY FROM 8,000 TO 10,000 PER DAY OF (0 HOURS. 


id E N RY R ST] + K N FY Speed of Machine, 400 to 500 revolutions per miEute. 


Size of Pulley on Machine, 6 in. diameter, 3 in. face. 
PORTLAND, MAINE, U.S. A. 


THE JOHN R. MITCHELL COMPANY 


SPECIAL AGENT 


SPRAGUE CANNING MACHINERY COMPANY, Canning and Canmaking Machinery, 
FOR 


NEW ENGLAND STATES. Foot of Washington St., BALTIMORE, MD., U.S. A 


PICKER ROLLER. 


Write for Prices and List of Users. 


AUTOMATIC FEEDER, Complete. 
The above cuts represent our new AU 
It is very simple and durable; having no parts to get out of order. By using 


this it will enable you to increase the speed of your machine. 
It can be attached to any make of Body-Maker. 


SLAYSMAN & CO., Automatic Canmaking Machinery 


Manufacturers of 


718 E. PRATT STREET, BALTIMORE. MD. 
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vices is held by the reading public of the United States. The 
other matters referred to in your letter have been carefully 


noted. 
Yours very truly, 


CHARLES T. THOMPSON, 
Superintendent. 


Write to the Papers. 


‘There is a characteristic of the Englishman that I cer- 
tainly admire, said a retail man a short time ago, ‘‘and that is 
if anything strikes him as of sufficient moment, whether he is 
moved to commendation or condemnation, he is apt to write to 
one of the papers about it. Some reader interested in the same 
matter will take the subject up and the correspondence will grow 
until it becomes a movement, perhaps, and certainly much has 
been accomplished by just such movements. 

‘‘Now I maintain that the same principle can be followed in 
our own business, the people most interested being those, of 
course, who are engaged in our own particular line, and the 
medium that would be most obvious being the trade press. 

“‘T know this is now being done to some extent, but not in 
as great a degree as it should, and many valuable opportunities 
are lost in consequence. 

“I say opportunities lost because the very act of writing a 
letter for publication upon some subject clears the thought of 
the writer upon that subject more than any other possible method 
that can be followed. As he writes he thinks, and so by the 
time he has finished his communication, the thought that per- 
haps puzzled him in the first place does so no longer, or his con- 
victions in a certain matter, whatever it may be that he is 
writing upon, are either confirmed or are shattered. In either 
case he will find that he has a surer grasp of the subject, and if 


it is a business subject he is all the more valuable to his business 
as a result of this.’,—Boot and Shoe Recorder. 


Growing Tomatoes for Early Market. 


By John W. Lloyd, Assistant Chief in Olericulture, and I. S. 
Brooks, Assistant in Olericulture, at the 
University of Illinois. 


(Continued from last week.) 


INFLUENCE OF PRUNING UPON EARLINESS OF RIPENING 
The date of ripening of the first specimen of marketable 


fruit on each plat for each season is given in Table 6 for the 


Union county experiment and in Table 7 for the tests at Urbana. 

These tables show that the plants pruned to single stems © 
sometimes ripened their first specimen earlier than the unpruned 
plants, but that in other cases the reverse was true. In general 
there was no uniform relation between the severity of the prun- 
ing and the date of ripening of the earliest fruit. 

A truer basis of comparison between the different plats is 
that already used in comparing the different platsin the fertil- 
izer experiment; namely, the amount of early fruit produced 
while prices were high. 

These tables show that in every instance the plants pruned to 
single stems produced low yields of early tomatoes, and that, on 
the average, these yields were much lower than those from 


plants less severely pruned or left unpruned. In Union county 
the plants pruned to three stems gave slightly higher yields, on 
the average, than those not pruned. At Urbana, however, the 
plants not pruned, showed a decided increase in average yield 
over all others. Another difference in the yields of early toma- 
toes, also apparently due to differences in local conditions, was 
that in every instance the plants which were staked but not 
pruned yielded in Union county more than those not staked, 
while at Urbana, the unstaked plants gave the higher average 
yields. 


EFFECT OF PRUNING AND TRAINING ON. TOTAL YIELD OF 
MARKETABLE FRUIT aa 


When the total yields of marketable fruit are considered, 
the differences due to different treatment in reference to pruning 
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and training are even more marked than when only the early 
fruit was considered. The yields for the Union county experi- 
ment are given in Table 10, and include only salable tomatoes 
which ripened before the close of the shipping season, since 
these represent the entire product which could be marketed. 


TABLE 10.—TOTAL YIELDS OF MARKETABLK TOMATOES IN POUNDS PER 
PLANT, UNION COUNTY. 


Plat | Treatment 1906 | 1907 | 1908 | 1909 | Average 
7  |Pruned to single stem; topped................. 1 20 I 10 114 68 | : o8 

8 /|Pruned to single stem; not topped.......... | §95 | 249 178 | 108 1 82 

9 /|Prunedtosingle stem early ;thenbranehed | 320 | 3 84 287 150 2 85 
10 Pruned to two stems 226 199 | 36 1 231 
|Prumed to three stems. | o7 | 316 | 398 | 2 2 46 
12 |Staked but not prumed..o. eee | 227 | 447 | 495 | 220 | 338 
13 Neither staked nor pruned..................... | 94 | 405 300 | 220 2 62 
The total yields at Urbana are given in Table 11. These 


yields include all salable tomatoes which ripened before frost. 
The late fruit was in demand at fair prices on the local market. 
In addition to producing a good crop of early fruits, the plants 
remained healthy and continued to bear heavily during the early 
autumn. Thus the yields were much greater than those 
obtained during the shipping season in the southern part of the 
state. 


TABLE II.—TOTAL YIELDS OF MARKETABLE TOMATOES IN POUNDS PER 
PLANT, URBANA. 


Plat Treatment | 1907 1908 | 1909 | Average 
7 | Pruned tosingle stem; topped........................ | 4 §2 4 66 | 3 21 413 
8 Pruned to single stem; not topped........ ........ | 779 $56 | 628 6 
9 Pruned to single stem early; then bramched,; 1163 , 1342 | 15 87 | 13 64 
10 Pruned to two stems ~e | 12 43 | 963 | 947 Io 51 
It Pruned to three stems | 1369 | 1032 | 125t | 12 14 
12 | Staked but mot prumed. | 1434 | 16¢8 | 1906 | 16 49 
13 Neither staked nor 1612 | 2157 | at 32 | 19 67 


These tables show that the plants pruned to single stems 
were comparatively low in total yields, as they were in early 
yields. In general the pruning reduced the total yields some- 
what in proportion to its severity. Special attention should be 
called to the plants pruned early to single stems and then allowed 
to branch. The plants were pruned only once or twice and soon 


outgrew the effects of the early pruning so that at the end of 
the season they had practically as many branches as the un- 
pruned plants, and ranked well in total yield. 

The tables show further that the plants which were staked 
but not pruned gave in Union county, larger yields than those 
which were allowed to grow naturally upon the ground, while 
at Urbana the results were the reverse. The results correspond 
to those in reference to early yields already noted, and demand 
explanation. It will be remembered that the yields reported in 
the tables represent only the marketable fruit. In Union county 
the proportion of the crop which could be graded as marketable 
was much greater for the plants which were staked but not 
pruned than for those which were not staked; while at Urbana 
the proportion of marketable fruits was approximately the same 
for plants under both treatments. This is plainly shown by 
Table 12. 

TABLE 12,—PERCENTAGE OF MARKETABLE TOMATOES. 


Plat Place | Treatment 1906 | 1907 | 1908 | 1909 | Average 
~y2~+| Union Co. | Staked but not pruned...... “$5 60 | 4655 | 7769 | 3555 | 53 84 
13 oe Neitherstaked nor pruned | 39 80 | 30 23 | 6145 | 35 24 | 41 66 
12 Urbana | Staked but not pruned...... 71 70 | 7320 | 69 89 | 71 56 
13 “ | Neither staked nor pruned 7° 38 | 7650 | 6886 | 71 of 


The cause of the greater percentage of culls on the unstaked 
plants in Union county was the rotting of the fruit in contact 
with the ground in wet weather, and the injury by sunburning 
of the fruits unprotected by the foliage in hot weather. An 
untrained plant affords much less protection to its fruits from 
the sun than does a trained plant. At Urbana, there was much 
less injury from both these causes than in Union county, owing 
to the differences in rainfall and intensity of heat. This at 
least partially accounts for the differences in results of these 
treatments at the two places. 

EFFECT OF PRUNIXG ON SIZE OF TOMATOES. 

Pruning is often recommended as a means of increasing the 

size of tomatoes, and single stem pruning urged especially for 


DON’T YOU KNOW that you can roll the empty cans 
to your filler, thus saving the expense of truck- 
ing? 

DON’T YOU KNOW that one boy in the can loft will 
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of machinery ? 
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a can to your filler bottom end up if you use our 
machine. 
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lee Simplicity Can Righting 
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the production of large fruits early in the season. For the 
purpose of securing data regarding the effect of pruning upon 
the size of the fruits the tomatoes from the plantsin the pruning 
experiment in 1907, 1908 and 1909, were counted as well as 
weighed, so that the average weight of the specimens from 
each plat could be determined. 

The average weights of the early fruits were used for this 
comparison rather than the average weights for the total crop, 
because the most severely pruned plants produced only lightly 
after the ripening of the early fruits, and it seemed advisable to 
compare the size of fruits produced at the same time. 

In both localities the pruning had but slight effect upon the 
size of the fruit and in only one case did the plants pruned to 
single stems produce the largest fruits. Pruning tosingle stems 
not only failed to increase the size of the early fruits, but also 
reduced the foliage to such an extent that the fruit was badly 
exposed. Sunburning and cracking of the fruit followed. The 
excessive cracking of fruits on single stem plants, especially 
those which were topped, was one of the most striking features 
of the experiment. 

\Sinee pruning to single stems reduces the yield of both 
early and late fruit, exposes the fruits to sunscald and cracking, 
and does not materially increase their size, it is not to be re- 
commended. Less severe pruning, tho less detrimental to the 
plants, and in some cases apparently increasing the yield over 
that of unpruned plants, does not give results warranting its 
practice. The pruning of tomatoes adds considerably to the ex- 
pense of their culture, and under the conditions of the experi- 
ments reported, such expense is unwarranted. 

Whether or not tomatoes should be staked and tied, or 
allowed to lie naturally upon the ground, seems to depend upon 
local conditions. In localities where tomatoes are subject to rot 
and sunscald it is a decided advantage to have them upon stakes. 
Also where the season is likely to be dry, the tomato crop is 


under better control if trained on stakes, for cultivation can 
then be continued as late as desired. This would be impossible 
with untrained plants, for they fall to the ground from the 
weight of their fruit. The fruit from trained plants is also held 
up from the ground so that it is not spattered with mud in times 
of rain, and therefore requires less wiping in preparation for 
market. Under the conditions existing in Union county, it 
would seem advisable to practice staking and tying, while at 
Urbana the crop seems to succeed fully as well without training. 
However, in exceptionally wet seasons, staking might be an ad- 
vantage even in localities where conditions are similar to those 
at Urbana. 

Another factor which should be considered is the difference 
in cost of training tomatoes in different localities. The cost is 
considerably greater in a prairie region like that in the vicinity 
of Urbana, where the stakes must be purchased at the lumber 
yard, than in regions where native timber is abundant. 

(CONTINUED NEXT WEEE. ) 


Open Offices in Chicago. 


The Pope Tin Plate Co. of Pittsburg has opened offices in 
Chicago just recently and their address in that City is 204 Dear- 
born Street. The Company also has offices in New York City 
and the General offices are at Pittsburg. 


This concern is well known to canners and can makers as 
one of the best and most reliable tin plate makers in the Country, 
and our readers will be interested in the above announcement. 


Don’t be Odd. The wise business man keeps his eye on 
the other fellow. The ‘‘other fellow’’ in the canning business 
has ‘‘A Complete Course in Canning,’’ priced at only $5.00. 
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Special Eastera Agents for 


The “Sprague” 
Line of Canning Machinery 
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LEWIS STRING BEAN CUTTER. 


The above illpstration represents our improved String Bean Cutter. Weare using 
the same principle as on the original machine, which has given such excellent satisfac- 
tion and are still in use by many canners. 

Improvements consist of heavier frame, bevel gears and shaft drive for vibrating 
feeding hopper and screen. Knives held down by springs, allowing sticks, stones, nails 
or any foreign substance to pass under the knives without breaking any of the parts. 

Beans are scattered into vibrating hopper, fed automatically into pockets of drum, 
carried to the knives, cut and dumped on to the vibrating screen, taking out the short 
pieces that may come from cutting close to the end of bean. Capacity about 20,000 two 
pound cans in ten hours. 


Built by E. J. LEWIS, Middleport, N. Y. 
under patents May 14, 1901. Machines using thie principle are Infringing. BEWARE. 
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A Good Tip from One who Knows. 


A Reader of The Trade suggests a means whereby the Canners 
may avoid the loss from ‘rusties’. It means money 
in your pocket! 


Editor Tor TRADE, Baltimore. 

DEAR S1r:—The Writer was much interested in reading the 
comments by ‘‘Wrangler’’ in the columns of your valuable paper 
in issues of April 1 and 8th. ‘‘Wrangler’’ sets out in plain 
language some of the shortcomings of the packers, with the con- 
sequent effect on that part of the trade which has to handle these 
swelled, leaky and rusty cans, and I hope he will permit me to 
remark that his advice is pertinent, well timed, and in line with 
a betterment of the conditions under which a large part of the 
canning industry is laboring today. 

But why do not some of the canners and others interested 
get alive and display some interest in this matter, and give their 
views in some of the prominent trade papers. ‘‘Wrangler’’ has 
frequently referred to it in his weekly market reports in this 
paper. A competent authority, like ‘‘Experience’’, has touched 
up on itina letter to the Canner of March 3rd. issue, while 
the writer, for some time past, has frequently, in the pages of 
both the Canner and The Trade, called the attention of 
the canning trade to the enormous accumulations of rusty and 
otherwise damaged canned goods on the market today, and at 
the same time has suggested a thoroughly practical and inex- 
pensive remedy for this condition, which should at least deserve 
some attention. But all these efforts have been apparently 
passed by; they have excited no comment whatever from the 
large body of people directly concerned, and the writer will 
venture the remark that there has been no preparation made 
among the canning trade generally toward eliminating this con- 
dition for the coming season. This matter was not even dis- 
cussed, as far as the writer has seen, in all the talk at the 


Atlantic City or any other recent Convention of cannerymen; at 
least not in a practical way, or with bvad suggestions of improve- 
ment along these lines. 

‘Leaving aside for the time the question of swells and leaks, 
which “is to a great extent a matter of individual care in the 
cannery, and can therefore, by exercising more care there, be 
offset to & great extent; I will take up the matter of rusty cans. 

‘A great many rusty cans are caused by leakers as explained 
by ‘“‘Wrafigler’’, but’°a much larger proportion results from 
either a want of care or exposure to frost in warehouse storage, 
or else exposure to bad weather conditions in transportation. 
A hundred other minor causes may produce rust but these are 
the principal reasons for it and please keep in mind here that an 
extra coated tinplate will suffer almost as quickly from it as the 
lighter covered plate. Now here is something that the most 
careful canner cannot protect himself against, except in the 


‘manner as will be suggested in this article, for it is impossible 


for him to foresee what will happen to his goods after they 
leave his warehouse.: 

The remedy for or prevention of rusty cans is the outside 
lacquering of the tins, of course; there is no other known pre- 
ventative that has been made use of as yet. How many can- 
nerymen in certain lines have ever given this matter serious 
attention? They know that the packers of meats, salmon and 
oysters, and other fish products, along with a considerable line 
of other goods, are lacquered; probably some of them know that 
the Japanese canners lacquer all their product. But have they 
ever got down and figured this thing out on a practical basis, 
and as it would apply to their business?, Why, in their estima- 
tion, do the people in the other lines mentioned, lacquer their 
goods? Are they immune from the conditions that affect these 
other canners? They know the latter represent some of the 
most prominent canning interests in the country ! 

Then why not make a-sensible use of lacquer and use it to 
protect their pack from rust in the first place, instead of apply- 
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ing it only as a means of covering up a bunch of rusties after 
they have accumulated? This is like killing a man to cure him 
of a bad toothache. Canners who employ this method are 
making use of the only means that will effectually preserve their 
goods against rust, in a way that acts to their own disadvantage, 
in having a depreciating effect on the price of these goods, 
through the fact of it being known that they would not be lac- 
quered, unless rusty. 

On the other hand goods lacquered when packed place the 
canner in a position to be able to guarantee his pack against any 
ordinary conditions that will cause rust. The writer has seen 
a pack of lacquered canned salmon that, through a fire, were 
dropped into salt water and some of thet, after laying there 
over a week, were recovered with serge’ no rust whatever 
on the cans. 

Goods damaged by rust have a very serious effect on the 
trade and are a nuisance to anybody to handle them. As 
‘‘Wrangler’”’ says the packers decline to make good on rusties, 
and thus making a serious cause of dissention, if they have 
reached the retailer, between the latter and his wholesale 
grocery house. The Customer fights shy of them. and will not 
generally buy, except at a sacrifice sale, and this is usually the 
only way of getting rid of this stuff with Mr. Somebody as the 
loser. As Mr. Somebody is, in this case, the retailer as a rule, 
can you blame him for feeling sore in the mouth fora while 
over canned goods. ‘ 

The cost of lacquering canned goods when the work is done 
in a modern way is a very small matter, about one half cent per 
dozen cans will cover it, and as an economical measure there is 
no question but that this expenditure would be repaid to the 
trade several times over, in the saving of reclamation and other 
losses. 

Now there is nodoubt but that a good many people connected 
with the canning trade will see this letter; anything that tends 


toward placing this business on a higher plane, as regards 
quality, both of the can and its contents, is certainly worth con- 
sidering; then why not give this matter more discussion? The 
writer will be only too glad to give more definite information to 
any enquiries regarding this process. 
Thanking you Mr. Editor for your valuable space, I remain, 
‘‘NORTHWESTERN.”’ 


By addressing the Bureau of Manufactures, Washington, 
D. C., and referring to file No. 4,821, some information regard- 
ing a concern wishing to purchase canning appliances can be 
had. This concern is located in the West Indies. Manufactur- 
ers of machinery and supplies should read every word of THE 
TRADE every week; there are opportunities for making and sav- 
ing money all through it. Do you read the California letter by 
‘‘Berkeley.’’? 


Boulder, Colo., is anxious to have a cannery, and a delega- 
tion from the Commercial Club recently conferred with the 
Empson Packing Co. on the subject. 


Bayonne, N. J.—The American Canned Goods Co., to deal 
in all kinds of cereals, meats, fish and prepared foods, has been 
incorporated for $750,000, divided into 75,000 shares of $10 
each.. Wm. J. Singer, Alfred W. Brice and A. W. Howes are 
the incorporators. 


Waterloo, N. Y.—The stockholders of the Waterloo Pre- 
serving Co., which was recently taken over by the Geneva Pre- 
serving Co., seem to be ‘‘in wrong.’’ A short while ago it was 
said each of them would have to pay an assessment of $120 a 
share, 


Don’t Be Odd. ‘The wise business man keeps his eye on the 
other fellow. The ‘‘other fellow’’ in the canning business has 
‘‘A Complete Course in Canning,’’ priced at only $5.00. 
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CANNING ITEMS. 


New Firms, Failures, Fires, Personals and News 
of Interest. 


Bills and rumors of Bills in Stateand National Governments 
and a great many proposing more work for the manufacturer 
of canned goods. Package goods are ‘getting theirs’ from every 
side, but the fight goes merrily on. 


New Egypt, N. J.—The Mount Holly Evaporating Co. has 
been incorporated for $50,000. The concern will put up con- 
densed milk, and has purchased a local cannery. Henry J. 
White of New York City is president and W. W. Webster of 
Philadelphia, Secretary. 


Flora, Ind.—A. A. Cook who has operated a local canning 
factory for several years announces that he cannot get sufficient 
acreage in tomatoes to permit him operating the factory this 
year. 


New York State factories are about in readiness for the crops 
and reports from that section indicate that the factories have 
been put in fine shape, both as to sanitary conditions and im- 
proved methods. 


The Geo. A. Meister Co. of Rochester, N. Y. has been in- 
corporated for the purpose of preserving pickles and canning 
fruits and vegetables. The capital stock is $300,000. Geo, A. 
Meister, E. H. Purvis, John W. Barrett and Florence Budlong 
are the Directors for the first year. 


Tipton, Ind.—Farmers and growers in Indiana seem to be 
very much dissatisfied with corn and tomato growing for canning 
factories. From all parts of the State come reports that they 
will not contract this year. 


Rochester, N. Y.—The Rochester Canning Co. has been in- 
corporated, to can fruits and vegetables. Capital stock $35,000. 
L. G. Holz, Julius Rowley, L. E. Cessna, D. E. Fletcher and 
Wm. Hanna are named as directors. 


Adams, N. Y.—A report says F. L. Webster has rented the 
canning factory at Richland and will can dandelions. It also 
says he has commenced the erection of a new factory. 


Tennessee is thinking of making a Commission on Food 
Products and proposes that it have the right to look into the af- 
fairs of all dealing in food products, and to fix the profit on each 
article. It would be a good idea to appoint a committee to force 
the consuming public to eat more canned goods and to pay a 
higher price, all along the line. 


Oxford, Mich.—The warehouse and factory of the Standard 
Pure Food Co. was recently destroyed by fire, entailing a loss of 
abont $75,000. 


The Associated Press has giyen Mr. F. A. Torsch of the 
Torsch Packing Co., Baltimore, wide publicity during the past 
week, and at the same time the oyster and tomato packing 
business. 


The Vacuum Canning Co. of Kalamazoo. Mich. recently 
filed papers of incorporation with the secretary of state, giving 
the capitalization at $1,000, 


Green Bay, Wis.—Supt. Fitzgerald of the DePere Canning 
& Preserving Co. recently returned from atrip through the 
West and reports that he has contracted for the seasons output 
of his factory. 


Freeport, Maine.—The erection of the factory for the Casco 
Bay Packing Co. is now under way. 


Marshalltown, Iowa.—goo acres of sugar corn will be 
planted by the owners of thelocal canning factory, says a report. 


Salt Lake City, Utah,—The Rose Preserving Co. has been 
incorporated ; capital $50,000 and will take over the Utah Vinegar 
& Pickle Works of Ogden, for $15,000. James C. Rose is 
president; C. W. Frith, treasurer. 


Reports from Wisconsin indicate that factories in that State 
are preparing for the largest packs that have ever been put up. 


Mt. Morris, N. Y.- The new canning factory at Avon for 
Miss Laverty will be 40 by 70 feet, two stories and fire proof. 


Stockton, Cal.—It is reported that a large can factory will 
be erected in this place in time to make deliveries to the local 
and nearby factories this season. No names are given, but it is 
said land has been selected and a deal wil] be put through. 


The factories at Owensboro, Bowling Green and Franklin, 
Kentucky, are said to be included in the merger of the Inter- 
state Canneries Co., whose headquarters are at Chicago. 


LeRoy, N. Y.—The LeRoy Canning Co. has leased a part 
of the Munro farm of 480 acres, according to a report. 


Jonesboro, Ark.—W. N. Arnold will operate a small can- 
nery at Bono, Ark., this season and tomatoes will be the prin- 
cipal pack. About 1,000 cans a day will be put up. 


Don’t Be Odd. ‘The wise business man keeps his eye on 
the other fellow. The ‘‘other fellow’’ in the canning business 
has ‘‘A Complete Course in Canning,’’ priced at only $5.00. 


THE TRADE. 


SIMPLE—Light Running—Easy to Clean—None Better 


IF USED IN CANNING FACTORY, | HAVE IT 


IF YOU ARE LOOKING FOR BARGAINS IN 
MACHINERY LITTLE USED--I HAVE THEM 


Sinclair-Scott Colossus Pea Separators 
Hawkins Cappers 

Merrill & Soule Upright Cookers 
Model M Cutters 

Morral Cutters 

Niagara, Baker and Zastrow Kettles 
Cyclone Pulp Machines 

Monitor Bean and Apple Filler 
Bucklin Pea Filler 

King Tomato Fillers. etc. 


H. COTTINGHAM,_ - 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 


BALTIMORE, MD. 
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THE TRADE. 


Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 
you will be a dozen times in the year. If you fail to see and accept your opportunity your time is lost, 
together with money. Prices and terms upon application, 


FOR SALE. 


Second-hand Knapp Labelers rebuilt to latest model with new lap 
pasting device especially adapted to label dented cans. 

These Machines have all the new improvements, and we guarantee 
them to work as well as new. 

We will allow the full amount paid towards new Knapp Labelers any 
time within one year from date of purchase. 

hese devices are new, and not contained in second-hand Knapp 

Machines offered for sale outside of our house. We have no agents. 


THE FRED. H. KNAPP COMPANY, WESTMINSTER, MD. 


FOR SALE OR RENT. 


Canning Factory, located at Downes, Md., on the Mary- 
land, Delaware & Virginia Railroad. Good location for raw 
material. Address, 


2263m Lock Box No. 8, Ridgeley, Md. 


Reliable Employees. 


In order to operate your factory to show a profit, and per- 
mit yourself sufficient leisure to enjoy the profits made, you 
must have dependable Superintendents, processors and others in 
charge of the various departments. If you fill these positions 
with men who should be digging ditches, you will, sooner or 
later, be advertising your factory for sale on this page. , 

In order to avoid that expense and misfortune, as well as 
trouble and worry, we suggest that you communicate with 
those advertising in our Employment Column. See page 38. 
These men know the canning business—your business. 


WE HAVE FOR SALE 


1 Hawkins Capper, good as new. 
One Auto-Tipper, good as new. 
King Tomato Fillers. 
400,000 No. 3 Tomato Labels, cheap. 
Machinery of all kinds; Canning Houses for Corn and 
Tomatoes. 
Write us for anything in the canning business; we have it. 
COURTLAND MACHINE CoO., 
308 Courtland St., Baltimore, Md. 


MACHINERY FOR SALE. 


One Zastrow Closed Kettle, with 3 Crates, $ 75.00 
One Horizontal 10 H. P. Steam Engine, 100.00 
One Hawkins Capper, = 500.00 
One Automatic Tipper, complete, - - 35 00 
One Hawkins Exhaust Box, - - . 25.00 
One Jersey Queen Filler, - - - . 75.00 


Address C. F. HARWARD, Halls, Tenn. 


TOMATO PLANTS FOR SALE. 


Hardy, field-grown Stone tomato plants, by the million. 
None but big, stocky plants sent out, carefully packed in damp 
moss. Liberal count. No order too large or too small. $1.50 
per thousand. Address J. C. KimmMEt, Ligonier, Ind. 


FOR SALE. 


Complete plant, 20,000 capacity; a great bargain in machin- 
ery: 
One Stevens Automatic Filler 
‘* Hawkins Exhaust Box 
‘* Star Capper & Wiper 
‘ Crane Fixture, No. 2 
‘* Blower, No. 2 
‘* Two-Burner Carburater 
Three Firepots and Burners 
‘* Tron Kettles, 40 by 60 
‘* Line Shafts 
Eleven Wood Pulleys 
Thirteen Gandy Belts 
One 40 Horse-Power Tubular Boiler 
Horizontal Engine. Address, 


C. F. Harward, Halls, Tenn. 


It’s Worth Its Weight in Gold, 


That’s what a canner wrote us who 
had just beught a copy of the book. 
We don’t ask you to pay quite so much; 
but, because $5 will buy it there is no 
reason to believe it is not worth more. 


“A Complete Course in Canning” 


will do more to help inerease profits 
than any book you can buy, when seek- 
ing information or wishing to branch 
out and pack other articles. It tells 
you how to pack every article in tin, 
and lots of other things you may want 
to know. 


ForSaleby - - - 


THE TRADE 


OPPORTUNITY FOR CANNER. 


The owner of a 4,000 tree peach orchard in Geogia will 
erect a small cannery and lease it toa first-class canner, who 
will contract to take his peach crop delivered at the factory. 
An abundance of other fruit, berries and vegetables can be 
bought near the proposed cannery site. Information to inter- 
ested parties. Refer to file No. 5,581. Wealso have other 
good locations for canneries. 

M. V. RICHARDS, 


Land and Industrial Agent, Southern Railway, 


137 Pennsylvania Avenue, Washington, D. C. 


PICKLE TANKS WANTED. 


Wanted—Second-hand Pickle tanks, about 14 ft. by 8 ft. 
staves. Give complete description of condition, hooping and 
kind of timber. Address, 


‘‘PICKLES”’, care The Trade, 


PEACH PEELER FOR SALE. 


For SALE—One Judge Peach Peeler, practically new. 
Only used one day, on account of no peaches in Baltimore. 
Address Wu. Grecut & Co., 


561m. Ft. Sharp St., Baltimore, Md. 
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THE TRADE. 


NOW GOOD TIME 


To order a Knapp Labeler and Boxer. We 
guarantee satisfaction. We have some second- 
hand No. 2 Labelers which we are rebuilding to 
latest model, including new lap pasting device. 
While they last these Machines are fine bargains. 

We guarantee these to do work equal to 
new ones and to give satisfaction. Will allow 
full amount paid towards new Machines any 
time in one year from date of purchase. 

Second-hand Knapp Labelers offered for 
sale outside of our firm do not contain the new 


features. 


Write us today for our new catalogue. 


THE FRED. H. ANAPP CO., 


WESTMINSTER, MD. 


SSS SRS ves 


Capacity, 10,000,000 Cubic Feet. 


Delaware Avenue Stores, Nos. I, 2, 3 
—Delaware Avenue, Water and 
Pine Streets. 


Pennsylvania Stores—Front, Pine and 
Water Streets. 


Pennsylvania Tobacco Stores, Bonded - 


—Front, Water and Pine Streets. 


Sixteenth Street Stores — Sixteenth 
and Callowhill Streets. 


Moro Phillips Stores—Delaware Ave- 
nue, Swanson and Fitzwater 
Streets. 


West India Stores, Bonded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 


Atlantic Stores, Bonded—Delaware 
Avenue, south side of Catharine 
and Swanson Streets. 


Port Richmond Stores— Richmond 
and Cambria Streets. 


Twenty-third Street Stores—Twenty- 
third and Race Streets. 


Twenty-third Street Hay and Straw 
Warehouse — Vine and Bansall 
Streets. 


Twenty-third Street Grain Elevator— 
Race and Bonsall Streets. 


Warehouses for storage ot Hazardous 
Merchandise. 


PENNSYLVANIA 
WAREHOUSING 


and Safe Deposit Co. 


Banking House and Main Office, 113 and 115 South Third Street 
PHILADELPHIA 


COMPLETE RESPONSIBILITY 


Capital and Surplus Over $1,000,000 
AMPLE CAPACITY 
Ten Million Cubic Feet 
DIRECT TRACK CONNECTIONS 
IN THE HEART OF THE JOBBING DISTRICT 


All Warehouses Have Railroad Siding 


Warehouses in close proximity to Steamship Piers 


ADVANCES MADE 
LOW INSURANCE RATES 


STORAGE DISTRIBUTING 


HIGH GRADE SERVICE 
MODERATE CHARGES 


SHIPPING LABELING 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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CANNERS READY: REMINDER 


OF we rear AND SUPPLIES USED IN CANNERIES Ano A LIST 
_ RELIABLE HOUSES THAT BELL 


Mt. N. X. 


OF 


J. S. Hull 
Sprague Can’g. y 
American Compressor 
Jones Machine Co., Batt 
A. K. Robins & Co., Baltimore, Md. 
Apple Fillers. 
See String Bean Fillers. 
See ‘*Can* king Machinery,’ 
Automobiles. 
Sinclair-Scott Co., Baltimore. 
Books for Canners. ‘ 
“A Complete Course in emer poe others, 
The Trade. 
Bottle Capping, Corking, Filling Machines. 
Max Ams Machine Co., New York City. 
Sprague Canning Machinery Co., Chicago. 
Boxes and Box Shooks. 
Canton Box Co., Baltimore. 
H. D. Dreyer & Co., Baltimore. 
Boxing Machines, 
Burt Machine Co., Baltimor 
Fred H. Knapp Co., Westminster, Md. 
Brokers. 
Baker & Morgan, Aheston. Md. 
J. D. Blakemore & Co., New Orleans, La. 
Jessup & Roberts, Philadelphia. ; 
W. E. Robinson & Co., Belair, Md. &' 
Brushes. 
Laitner Brush Co., Detroit, Mich. 
Cans, 


American Can Go., New York,'"Baitimore, Chicago, | 


San Francisco. 


Continental Can Co., Baltimote:: 


Sanitary Can Co. » Fair ort, N 
Southern Can Co. * Balt morey: 
Wheeling Can Co., Wheeling, 
Walter J. Phelps, Baltimore. 
Virginia Can Co., Buchanan, ‘Va, 7 
United States Can Co., Cincinnati, Oo. 
Can Making 

(Crimpers, ‘Testers, Seamers, ete.) 


liss CO., Brook 
N.. 


Max Ams Machine Co 
John R. Co., ‘Baltimore. 


Slaysman & itimore. aii 
eward, Ru » 
‘chine @o., Balt: 
Canners’ Supplies. 
Ayars Machine Co., Sal 
Geo. E. Lockwood Co., 


Sinclair Scott Co., Baltimo to 
Sprague Canning Machinery ‘Co., “Chicago. 1 4 
. Robins & Co., Ba timore, “Md. 
can ‘Markers 
M. Ryder & Son, Nidgaka Eals, N.Y.’ 
Marking Ink. 
A. E. Macneal, Baltim 
Can Rigliting” Macht: 

Burden & Blakeslee, aon N. Y 
Can 
Sprague’ Gauniig Méchinery Co., Chieaga 

Capping Machines, Power and Hand. 
Ayars Machine Co., Salem, N. J. 
Machine Co., Mt. x 
. A. Steward, Rutland, 
Canning Machinery bo, 
Cottingham, Baltimore. : 
E. Renneburg & Sons, Baltimore. | | 
A. K. Robins & Co., Baltimore, Md. 
Chicago Solder Chicago, LJ. 
Cap Placing Mach 
K. M. Lang Ca., Port nd, Me. 
Capping Steels. 
Geo. E. Lockwood Co., Philadelphia. 
Max Ams Macha C €o:, Mt. Vernon, N. ‘Y. 
EK. Renneburg ons, Baltimore. 
Sinclair Scott Co., Baltimore, 
Slaysman & Co., “Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Stevenson & Co., Baltimore. 
H. R. Stickney, Portland. > 
Geo. W. Zastrow, Baltimore. 
Jones Machine,€o., Baltimore. . 
A. Robins & Co., Baltimore.’ ‘ 
Catsup Machines, 
Cottingham, Baltimore. 
S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore 
Sprague Canning | Cliteago.. 
Consulting Experts. 
. L. Hinchman, Haddonfield, de 
Chloride of Calcium,‘ 
Sprague Canning Machinery Co., Chicago. 
Clutch Pulleys, etc, 
Sinclair Scott Co., Baltimore, 
Coated Cans. f 
American Can Co., New oe Chicago, Baltimore, 
San/ Francisco, Montreal. 
Continental Can Co. » Syracuse Chicago, — 
Sanitary Can Co., Fairport, 
Southern Can Co:, Baltimore. 


Condensed Milk Fillers, 
Henry R Stickney, Portland, 


Sprague Canning Machinery Chicago. 


Conveying and Blevating ehinery. 
Bethlehem Foundry & Mach. Mer 
Bethlehem, Pa. 


Cc. 8. Harris Co., Rom 
Sprague Canning Chicago. 


Coppers, Soldering. 
See Canners’ Supplies. 


Copper Jacketed Kettles, 
See “Kettles, Process.” 


Corn Cookers and Fillers. 
Ayars Machine Co., Salem, N. J. 
Cottingham, Baitimore.. 
prague anning Mac 0. 
A. K. Robins & Co., Baltimore, iad. cago. 


CA 


2 


Corn 
Morral Brog., 
Huskers: 

Huntley Manufacturing Co., Silver Creek, N. Y. 

Sprague Canning Mach. Co. , Chicago. ’ 
-Corn Mixers 

Sprague Canning Machinery’ ‘Co., Chicago.’ 
Corn Silkers. 

Sinclair Scott Co., Baltimore. 

Sprague Canning “Machinery. C 

Bros., Morral, oO. 
Crane 
Burt: *Mathine Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning "Machinery “Co., Chicago. 
€0. ‘Zastrow, Balti — e. 
iit Cottingham, altim 
A. K. Robins & Co., Baltimore, Md. 
Crates, Iron Process. 

Bros., Morral, O. 

BH. Rengeburg & Sons, Baltimor 

‘Sprague Canning Machinery Chicago. , 

. Geo. W. Zastrow, Baltimore 

“A. K. Rob ~ ng CO Baltimore. 
Decorated T 

Dies, Presses and * te? 

Ayars Machine Co., Salem 

Max Ams Machine Co., Mt. Vet fe! NY 
&. W. Bliss Co. Brooklyn, N 

Jno. R. Mitchell Co., Baltimore, 

Slaysman, & Co., 

Stevenson & Co. Baltimore, 

L. & J..A. Steward, Mt. 

Jones Machine Co., Baltimore. 
Hagines, Boilers,. Fittings, etc. 

£. Renneburg & Sons, Baltimore. 

Slaysman & Co. Baltimore. 

Jones Machine Baltimore. 
Factory Trucks. 

See ‘‘Canners’ Supplies.’ 
Pilling Machines, 
Ayars, Machine Co.. Salem, N. J: 

Hi. Cottingh altimore. x ie 
Machinery Co., Chicago.” 


ome 


ts 


Ai, 


Fire Pots. 
‘Avani | chine Co., Salem, N. J 


énneburg & B Baltimore. 
R. Stickney, Portland, 
M. Kemp Mfg. Co., Balt more. 
Slaysman «& Co., Baltimore. 
Jone Machine ‘Co., Baltimore. 
Standard Oil Co., Nearest Tank Station. 
|, Gas Lights 
Alex. Milburn Co,, Baltimore. ' 
Gas Machines, 
. Kemp Mfg. Co., 
i Robins & Co., Baltimore, Md. 


itt 


Pea Blanching Baskets. 
“See” Aupplies. 
Pew Blanchers.: 
liuotley Mfg. Co., Silver Creek. N. Y. 


owes Silver 
‘Gres, ¥. 


Huntley Mfg, Cos, Silver 

Deh Fillers. 

H. Cottingham, Baltimere. 

Scott Co,, Baltimore. 


Sprague Canping Machinery Chicago. 
‘Pea Separators or ! 


Se Howes’ Co.,' ‘Silver Creek, N. 
ey. Mfg. Go., Silver Creek, Nu ¥. 
Ww Renueburg «& Son, Baltimore. 
Sinclair Scott Co., Baltimore. 


Pig Lead au ‘Tin, 
EB. Portland, Me. 


Presses, Dies, etc. 
See “Djea, Bresses and Tools.” 
» ‘vineapple’ Macnniéty, 
The ‘John Mitchell Co., 
Sinclair Scott Co., Baltimore. 
, & Bultimore. 
Yastfow, Baltituore. “7 
Kettiéa, 
fee. Kettles, process. 
"Pulp Machines. 
» &,, Howes Co., Silver Creek, N. Y. 
gthelair Scott Co., Baltimore. 
and Welidigging Machinery 
Jones Machine Baltimore, 
Returts.' 
SeeKettled, ‘proddss: 
Revolving Screens, 
‘Seives and Scieens.”’ 
Viamend Crystal Salt. Co.,-St, Clair, Mich. 
Worcester Sult Co., New York City. 
Sanitary 
American Ca Jew 
Suuitary: Caw port; 
ium. 


Ste 
Max Ams Mt. Vernon, ‘N. Y. 
L. & J. A. Steward, Kutland, Vt. 
Scrap Tin, 
midon “&2€o., Baltimore. 


See 
Leonard Seed Co., Chicago, he 
gy Bolgiauo & Sou, Balti 
Jerome b. Kice Seed Co., Vainbridge, 
Everett B. Clark Seed Co., Milford, Conn. 
Stokes Seed Philadel 

» Seif Fluxing Sole 

Creel 


siev es and 8 
Si"Howes C6., Silver Creek, 
Huntley: Mtg ‘Silver “Creek, 
Sineair Scott Co.,! Baltimore. 7 
‘Sprague Canning Machinery Co., 
Scalders, Tomato, etc. 


York-Baltimore-Chicago 


at 


ayare Machine Co, Salem, N. Je 


Orral Bros., Morra 


Kenueburg & & Son, 


Ba 
Sprague Casaing Machinery"Co., 


ria 
See,Canners’ Supplies. Chi¢égo solder Co. Chicage, Il, 
"Hoist and Carrying ‘Machines. Per Cou, 
“Conveying and Elevating: Machinery.” solder Applied Caps ana 
surance, 3 iss Co rooklyn, 
Canners’ Exchange, Chicago, ta ones Hemmed BY 
Jacket Kettles, Steam. Co., New Xork, Chicago, Baltimore, 
See “Copper Jacketed Kettles.” ae Sau 
Kerosene Oil Systems.) ”*: im ¢ Continental ‘Gan Syracuse,” ‘Chitags: 
J. 8. Hull Mfg Co., Baltimore. we ang Coy Bachman, Va. 
Southern Can Baltinidre. 
Geo. wood Co., Philadelphia. Boyle ay Co., Baltimore. 
Beott Co., Baltimore. Soldering Furnaces. 
Labels. ‘un Mtg Co. Baltimore,” 
Simpson & Doeller Co., Baltimore. ::. ae Sprague. Canning Machinery Co » Chicago’ 
U. 8. Printing Co., Cincinnati and oy Sorting Machines, 
R. J. Kittredge & Co., Chicago. Huntley Mfg. Co., Silver Creek, N. 
Stecher Lithographic Co., Rochester, Canter’ 8 Supply Co., Chicago. 
li a 4 
“Bur caine Co. estininster, Md. Stencil Process 
‘re na 0 estminster 
Morral Bros., orral, Store Supplies. 
& Co., Baitimare.: pa & 8. D. Co., 
ane ea 
Burt Machine Co. Baltimore. ; M Creek,’ 
John G. Maiers’ Sons, Baltimore. Silver N.. 
Burt Machine Co., Baltimore. : syrupin Machines. 
Seely Bros., Blaine, Wash. ling Machines.’’ 
anks ron, 
Mixers, Corn, Minoompat, eter Bee Cauners' ‘supple 
Sprague Canning Machinery, Co, ‘Tin Plate Co., Pittsburg, 'Pa. 
Oyster Cars. afi Tin Plate Lithographing. 
Edwd. Renneburg & Son, Baltimore. Metallic Decorating Co., New York. 
Geo. W. Zastrow, Baltimore. Tipping Machines and Solder. 
Oyster Measurers. Chicago solder Co,, Chicago, Il, 
Edwd. Renneburg & Son, Baltimore. _ Tomato Filling Machines. 
Geo, W. Zastrow, Baltimore. See “Pilling Machines. 
Oyster Steam Boxes git ‘ant Buy or Sell Machinery, etc. 


Edwd. Renneburg & S Baltim tet © 
Sprague Canning Machinery Co., ‘Chicago. 
Zastrow, Baltimore. 
‘Overhead Tracking. 
Bethlehem Foundry & Maching Co, 
South Pa. 
Sprague Canning Machinery, Chicago. 
Cc, 8S. Harris Co., Rome, N. 
Pails, Tubs, Bowls aml Pans. . 
See Canners’ Supplies. 
Paring Knives. 
See Canners’ Supplies. 
Paring Machines, Apple, etc. 
a Scott Co., Baltimore. 


Pas 

Burt Machine Co., Baltimore. 

Fred H. Knapp Co., ‘Westminster, Md. 
Patent 


Edwd. 8. Duvall, Jr., Washington, D. C.: 
Pay Ch ke. 
See Canners’ Supplies. 


A “For Sale” ad in The Trade, Spnene. 


Topping and Wiping Machin 


Ayars Machine Co. 
Sinclair Scott Co., 
Sprague 
Jones Machine 


Salem, N. ay 
“Baltimore. 
"Machinery Co., Chicago. 
0., Baltimore. 


Trucks. 
See’ ((Canners’ Supplies.” 
Warehousemen,) 
. Penna. Warehousing & S. D..Co., Philaleipmia. 
Washing Machines, Tomato. 
Huntley Mfg Co., Silver Creek, N.Y. 
pers, Can. 


Morral Bros., Morral, O. 
Sprague Cannin Machinery Co., Caseage. 
Ayars Machine Co., Salem, N. o. 


Jones Machine Co., " Baltimore. 
‘Wire Baskets. 

See Canners’ Supplies. 
“Wire Cloth, Canners. 

See Pea Separators and Graders. 
Wrapping 

See “ 


achines. 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this column 
Free for securing either positions or hands. To all others the charge is 
$2.00 per inch, per insertion $5,00 monthly ; cash with order. Where the 
address is care of THE TRADE, stamps should be sent to be used in for- 
warding answers, as the P. O. requires renewed postage on such. 

Advertisements will be carried for one month from date received, 
unless notified to the contrary at the end of one month. Advertisers 
should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WantTep—Competent Man, to Sell Canning Machinery and Complete 
Address O. Pressprich & Co., 103 Park Ave.. 
ew Yor 


HELP WANTED—Man with No, 1 grade Engineer’s License, who 
understands packing house machinery, and is willing to make himself 
useful on machinery when needed. Address, giving experience and salary 


expected. 
“J. R. S.,”? Care THE TRADE. 


WANTED.—At once, first-class catsup maker. Give reference and full 
particulars. Address, Box 64, Hamilton, Ont., Canada. 


SITUATIONS WANTED. 


PosIrion WANTED—By an experienced and competent man, situation 
as manager or superintendent of canning factory. Can pack first-class 
goods, handle help and solicit acreage. Best references. Ad "ae. 
care THE TRADE. 


POSITION WANTED—As Processor or Manager of canning plant, by 
party having fifteen years’ experience in the business and good references. 
Will be glad to hear from any one wishing a reliable man. Address 
H. M. C., Madisonville, Ky. 


PosITION WANTED—By an experienced cannery superintendent, with 
first-class fruit and vegetable canning concefn who use the open-top Max 
Ams patent sanitary cans. Four years experience with these cans, and 
twenty years experience in the canning business, A thoroughly reliable 
and competent man. Address ‘‘SANITARY,”’ care THE TRADE. 


Position WANTED— By a manager and superintendent processor, 
having had 20 years experience canning and preserving pineapples and all 
kinds of fruits and vegetables. Thoroughly nnderstands the preserving of 
jams, jellies, catsup, chili sauce, mincemeat, mustard, crushed fruits and a 
full’ line of soda-fountain specialties. Expert in putting up plants for 
canning and preserving pineapples as well as all kinds of canned goods. 

Address ‘‘PINEAPPLE,’’ care of THE TRADE’ 


PosITION WANTED.—By party with 23 years’ experience in canning 
fruits and vegetables, and a first-class machinist for the canning factory. 
Can build an entire plant or remodel an old one, and keep the machine 
in the best condition. Will furnish Ar reference to those interested. 
Address, “I, N. F.” care THE TRADE. 


PosITION WANTED.—As Sepemnentenk, by man of long experience. 
Have the best of reference from former employers. Want a position where 
I will have entire charge of factory, and in such a position I can give the 
best results as to quality, quantity and turn out the goods at the proper 
cost. Will be glad to give further information to those interested. 
Address, ‘‘C. B. W.’’ care THE TRADE. 


PosITION WANTED—By an industrious and trustworthy man, with 
nine years’ experience in warehouse; position as foreman over same, 
Understand to quite an extent, the processing and grading of goods. The 
highest and best of recommendations furnished upon application. 


Address ‘‘M. C. M.’’, care THE TRADR. 


PosITIioN WANTED—By active, energetic Processor and Manager. 
Have managed factories successfully in the East, South, West and South- 
west; have handled all the latest and most improved machinery, equip- 
ment, methods and sanitary systems. Good manager of Help; executive 
ability. References. Address “PRACTICAL,” :212 N. Gilmor Street, 
Baltimore, Md. 


POSITION WANTED—By young man who has had experience in put- 
ting up Jelly, Jams, Catsup, Wet and Condensed Mince Meat, Meats, pure 
and compound Fruit Butters and Preserves. Have also had experience as 
warehouse Foreman and have attended to shipping. Address, 


““W’’ care The Trade. 


PosITIoN WANTED—Having had twelve years’ experience as a buyer 
of canned goods of all descriptions, I desire a position in this line with 
established firm. Am thoroughly familar with both Eastern and Western 
packing house products. Can give good reference from former and present 
employers. Address, ‘‘RESPONSIBLE,” care THE TRADE. 


WaNTED—Position asa first-class and practical canner of 20 years’ 
experience, not missing one season of canning in that time. Can pack all 
kinds of fruit and vegetables, bar none. Terms reasonable; will contract 
by the season or year. “L. M.,” care THE TRADE, 


There is more Profit in Specialties and Oddities than 
In Standard Packings 


If you agree with this and wish to consider any of 
the following, write for information. 


Turnips. 

Turnip Tops. 

Potato Salad. 

Ham and Cabbage. 

Pork and Cabbage. 

Tomato Soup Stock. 

Parsnips, for frying. 

Corned Beef and Cabbage. 

Onions—with and without Sauce. 

Lentils—with and without Sauce. 

Cauliflower—with and without Sauce. 

Asparagus, cut—with Cream Sauce. 

Tomato Extract for making clear Soups. 

Cubed White Potatoes for use in Chafing Dish 
Cooking. 


A Complete Boiled Dinner, comprising Corned Beef, 
(or Ham), Cabbage, Turnips, Carrots, Etc., with Potatoes. 


W. L. HINCHMAN, Ph. G. 
CHEMIST AND ANALYST 


EXPERT IN PACKING AND PRESERVING. 


TH 


Baltimore Theatres 
WEEK OF MAY 9th, 1910. 


FORD'S. 
ABORN ENGLISH GRAND OPERA CO. 


AUDITORIUM. 
PAGE STOCK CO. 


MARYLAND. 
Matinee Daily. 
KEITH STAR ATTRACTIONS. 


HOLLIDAY STREET. 
Matinee Daily 
“EAST LYNNE.” 


GAYETY. 
_ Matinee Daily. 
THE VANITY FAIR. 


| 


THE TRADE. 39 
CORN. 
BALTIMORE CANNED GOODS MARKET. MRBHAN & CO, Brokers, 

REPORTED BY BROKERS. No. 2 Evergreen 

QUOTED F. O. B. BALTIMORE. No.2 MaineStyle 73 

HERRING ROE 
T. J. MEEHAN & CO., Brokers, Baltimore, Md. 75 
No, 2 Standard HOMINY 
ASPARAGUS. MIXED VEGETABLES FOR SOUP. 

H. H. TAYLOR & SONS, Brokers, Baltimore, Md. 72% 

0.2 ium wa 250 2 
No. ai sa, Small aie 225 2 ~ OKRA AND TOMATOES 
No. r Sq. Extra Tips 250 275 67% 
BEANS. YSTE 
T.G. CRANWELL & CO., Brokers, Baltimere. 0 RS. 
BAKED R. C. SHRINER & Co., Brokers, Baltimore. 
(Plain Goods 2c. Less on 2s and 3s, Ie. on Is.) a ae 574% 60 
62% 365 
II5 I 20 
No. 1— 6 Ounce Selects. .......... .... 125 1 
PEARS. 
T. G. CRANWELL & CO., Brokers, Baltimore. 
No. 2 Seconds in Water...... .... 50 
No, 3 Standards i in Water............. 7° 
LIMA BEANS. PEACHES. 
No, 2 Standard 85 No. 1 Extra Sliced Yellow, Heavy Syrup 
No. 2 Small Igo 1 40 No. 2 Standard White....... _ 9S 
“2Ex.‘' Yellow 
‘* 2 Seconds, White 
40 Yellow 
1% Standards, White 
“3Ex. White 
Yellow 
**3 Selected 
3 Seconds, White 
I 00 Yellow 
BERRIES. 3“ Pes 
‘ U ed 

SHRINER & CO., Brokers, Baltimore, Md. 
No, 2 Blackberries, Standard 75 
No. 3 85 
-~. 6S Preserved... 90 H. H. TAYLOR & SON, Brokers, Baltimore. 

Barly June Standard 7 

450 Batra Sifted............0 95 1 Io 
30 Extra Fine I 20 I 30 
90 1 00 “9 June Seconds 65 70 
No. 2 ee I 00 
T. J. MEEHAN & Co., Brokers, Baltimore 

* Mg Extra Standard, ole Circles, E. & I 25 

wo. 2 Standards in Water, Red........ 75 Selected, » I 40 
2 2 ta eavy Syrup......... z 
No.2 Ex. Preserved..... I 30 Fancy Extra Selected, Preserved, Sliced 7% 
No.2 ‘Red, Extra Pitted 2 Fancy Extra Selected, Preserved, Grated......... .......... t 60 


. 
7 
‘ 
at 


“ Medium ‘ No. 
CORN—Country Gentleman No. * 95 
HOMINY—Fancy Inside Enameled Cans No. 65. 7° 
cs “Extra Sifted No. I 40 
> Sweets (No. Sieve) 98 


OYSTERS—Standard 5 0z. No. 


40z. No. 
8 oz. No. 


40 THE TRADE. 
BALTIMORE CANNED, GOODS, VAP ETABLES 
SUCCOTASH—Green Beans and Corn NO. 2. I 
“ Fancy Grated, Preserved desde. Standard No. 65 
9 Pie Grated, Solid Packed, “Ts Syrups SWEET POTATOES” Jersey 3 
Pie Grated, Solid Packed, —In Syrup. Rawal oo" Standar oO. 5 
Gallon Pie Grated, Solid Packed, —In Syrup 3 25 SPIN |ACH—Fancy No. 3 I 05 
$a 33 5 
SPINACH? _ BLACKBERRIES—Standard No: 15 
‘No. 2 Fanc No. 2. I 10 
Peeled in Water No. 2% 
PRARS— si Peeled Water No. 2% 
(Reported by Special Correspondéht.) Io 
Prices Are for Wholesale Lots as Ordinarily Bought by Jobbers. sy TEP 
PIN EAPPLE—Bahama Extra 
TABL Grated ‘ No. 
CANNED VEGETABLES. he Sliced Extra Std. No: 
ASPARAGUS—California White Mammoth No. $ ...... 7} Grated ‘‘ 
White, Large No. 2% Hawaii Sliced Extra No. 
es White, Small $=No. 2%...... Re Standard No. 
tis Tips White, Square No. 1 Crushed Water No. 
as Round No. Eastern Pie Water No. 
ss as “ RASPBERRIES—Black Michigan Water No, 
Beans String, Common Standard Green No." 2 55 Syrup Ne. s 
“a “ re t whit 2 75, Black Water No “475. 
és “ “ as Red Cuthberts Water No. ro...... 75; 
46 ae Western Cut No. 3 oo Columbias No. 21608000 4 
45 fed. No. Standard Water 5 25° 
Red Kidney Improved No. : 
BEETS—Pancy Small, Whole No. 


: &: 
35. 
1 65: 
117% 
I 50 
I 65 
>. 914 
I 20. . 
135 
2.20 
119 


THE TRADE. 4t 


NEW YORK CANNED GOODS MARKET. 


(Reported by Special Cor:espondence.) 


APPLES—No. TO, '2 50 2 SS 
Maryland, No. I0....:........ ove ove 2 30 
Maine, No. 10 Standards.. 2 40 
No. 3 75 80 
APRICOTS—California Standards 2s I 35 I 50 
Bay 2 80 3 00 
2 50 2 60 
BEANS—No. 95 I 25 
Baked, No, 67% 82% 
CORN—No. 2 New York State......... 80 85 
LOBSTER—Picnic 2 65 
3 75 4 00 
OYSTERS—4 62% 65 
I 35 I 40 
‘PEACHES—2% I 20 I 25 
2% Extra Standard, California... sMivetiaiaee I 30 I 40 
Southern Standard 3s.......... I 25 I 50 
PEARS— California 256 I 50 1 60 
82% 85 
Standard, I 30 I 35 
Gallon, 2 10 2 25 
Singapore, Preserved— 
102% 1 05 
1%-Grated I Io 115 
Hawaiian Sliced— 
2 95 2 00 
I 75 1 80 
SALMON— Columbia River talls, 1-Ib......... Reitiseassecieesonss I go 2 00 
flats, 2 10 
Medium Red, talis, 1 I 30 I 32% 
STRAWBERRIES—KXo. 3°75 
Standard 2s......... 70 75 
Southern......... 85 87% 
SWEET POTATOES, 82% 85 
TOMATOERS—- No 2 Standard Maryland 52% 55 
No 3 aa 5 jo 
CANNERS’ METALS. 
PIG TIN. 
storotons 1 to4 tons 
PIG LEAD 
SOLDER 
TIN PLATES. F. O. B. MILL. 
1 C., 14x20, 107 lbs. Bessemer Steel........... 3 75 
I C,, 14x20, 100 lbs. Bessemer Steel......... 3 50 
I C., 22x27, 90 lbs. Bessemer Steel...... 7 46 ane 
IC, 193x27, 95 lbs. Bessemer Steel....... 675 


REGULAR AND SANITARY CANS 


F. O. B. SHIPPING POINT. 


X. C. means Extra Coated tin plate. 


AMERICAN CAN CO. 


Wo. came, 236 inchs $8.75 $9.10 per M 


Solder Hemmed Caps, per thousand: 


1% or 1% inch, 75c.; 
2 7-16, $1.40. 


2 1-16, $1.10; 


WHEELING CAN CO. 


Coke. 
No. 1 Cans, 1% inch opening Pitcadncesicnesanacawans $875 $ 9.10 per M. 


Solder Hemmed Caps, per thousand, 13% inch, 75c; 2 1-16 inch, $1.10; 
2 7-16 inch, $1.40. 


CONTINENTAL CAN CO. 


The Continental Can Company requests that we withdraw their quo 
tations on cans, and advise that they will be pleased to quote prices to all 
interested upon application at their various offices. 


SOUTHERN CAN CO. 


2 1% 
2306 “ 


Prices of Solder: Hemmed Caps, 1% inch, 75c; 2 1-16, $1.10; 2 7-16, $1.40. 


VIRGINIA CAN CO. 


No. 2 Cans, 2 I-16 inch opening 
oe 3 
For immediate delivery; usual differences for other size openings. 


Solder Hemmed Caps, 75c., $1.10, and $1.40 per thousand, according to 
size. 


UNITED STATES CAN CO. 


No. 1 Cans, 1% inch opening...............c:ccceceee $8.75 ) Usual advance 
15.50 X. C. plate 


Usual differences for other size openings. Solder Hemmed Caps, 735c., 
$1.10, and $r 40 per thousand, according to size 
SANITARY CANS. 

SANITARY CAN CO. 


DIFFERENTIAL FOR 


PLAIN ENAMELED SPECIAL PLATES. 


$10.75 $13.75 $ .40 
Terms: f.o. b. Fairport, N. Y., Indianapolis, Ind., Bridgeton, N. J. 


STANDARD SIZES OF CANS. 


DIAMETER. HEIGE™ 
No. 2% California ............ 4 in. in 


Coke. 
No. I 
| 


42 THE TRADE. 


WHILE YOO THINK ABOOT IT 


SEND FOR 


AS AN ASSURANCE THAT YOUR GOODS ARE FREE FROM SPOILS AND RECLAMATIONS 


ITS ALL THERE PRICE, $5.00 


THE TRADE, 


BALTIMORE, MARYLAND* 
THE RETAILERS’ JOURNAL 
The Trade Organ of the Shellfish Industry. All the | THE MAGAZINE OF THE GROCERY TRADE 
news, the fullest news, and the freshest news | 
from all] the important centres. Is the best medium through which to reach the 
| Retail Grocer. 
Only Magazine of Its Kind | 
v Read and accepted by hi Authority. 
in the World ccepted by him as Authority 


Results Bring Advertising 


THE CATCHER’S CRITERION ‘THE GROWER’S GUIDE | 


THE DEALER’S DIRECTORY | The amount of advertising carried by The Retail- | 
ers’ Journal is greater than in any other grocery trade 
ONE DOLLAR THE YEAR | paper. 
SEND FOR ADVERTISING RATES | Proves It Gets Results 


For further information and sample copy, address 
Published Monthly by 


THE OYSTERMAN PUBLISHING CO., In, Fhe Retailers’ Journal 


HAMPTON, VA. | 36 La Salle Street 


SEND FOR SAMPLE COPY | CHICAGO, ILL. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


‘ 
q 
: } 
‘ 
. 
q 
3 
4 
q 
2 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 
Orrice: ST. PAUL anp BALTIMORE STREETS. 


President, JOHN S. GIBBS, JR. Vice-President, ALBERT T. MYER, 
Treasurer, LEANDER LANGRALL. Secretary, W. F. ASSAU. 
Executive Committee: Guo. T. WHITE 4H. S. OREM 
Arbitration Committee: E, C. WHITE H. A. WAIDNER WM. GRECHT 
B. HAMBURGER, C. J. SCHENKEL 
Committee on Commerce: Rurus M. Gipss C.J. BRooKs J. A. SCHALL 
Louis GREBB W. E. RoBINSON 
Committee on Legislation: Gro. T. PHILLIPS F. A. TORSCH 
L. L. LorD H. P, STRASBAUGH 
Hospitality Committee: T.J. MEEHAN H.W.KrReEBS_ E. H. MILLER 
Brokers Committee: F. A. TORSCH Wo. GRECHT Jas. H: BRADY 
Counsel: A. SoPER Chemist: CHAS GLASER 


Patents and Trade Marks 
| FOOD AND DRUGS ACT OPINIONS 
EDWARD S. DOVALL, Jr. 

Atforney-al-Law and Solicitor of Patents 

LOAN AND TRUST BUILDING, WASHINGTON, D. C. 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


| Made up or in Shooks, Cargo or Carload. 


J. D. Blakemore Sam W. Booksh. Jr 


J. D. BLAKEMORE & COMPANY, 
Canned Goods Brokers 


308 Poydras Street, New Orleans, La. 


C. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 
ABERDEEN, MARYLAND 


CORN AND TOMATOES A SPECIALTY 


TIN STRIPS AND CIRCLES 


BOUGHT 


AMMIDON CoO. 


31 South Frederick St., 


Baltimore, Md. 


WAXED PAPER CIRCLES and DISCS 


ALL SIZES AND OF EVERY DESCRIPTION 
WRITE FOR SAMPLES AND PRICES 


NATIONAL WAX AND PAPER MFG. CO. 
109-201 FRANKLIN ST., NEW YORK 


ESTABLISHED STANDARDS. 


All Goods to Comply With National Pure 


Food Laws. 
TOMATO Standards, as adopted by the Indiana Canners’ Asso. 
Ohio 


Weights as here given are the minimum. Contents 
of can drained on %-inch wire mesh flat screen for 
two minutes. 98 per cent of shipment to comply with 
stipulations. 5 per cent of shipment considered fair 
average for testing. 


No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe . 


tomatoes; not necessarily all red. 
No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 
selected, ripe tomatoes. 
No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 
ripe tomatoes. 


No. 2 Standard-—Gross wt. 23 oz. and 12 oz. average ripe toma- | 


toes; not necessarily all red. 
No. 10 Standard—Gross wt. 118 oz. and 64 Oz. average ripe 
tomatoes; not necessarily all red. 
*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ Asso. 
ae Indiana oe 
Fancy—Cans to be well filled; minimum gross wt. 23 0z.; abso- 


lutely young and tender stock; natural color; medium, — 


moist and practically free from silk, cob and husk. 
Standard—Cans well filled; minimum wt. 23 0z. gross; stock 


reasonably tender; free from hard particles; natural 


color. 
Indiana has only the Standard, no Fancy; and says ‘‘packed 
medium moist’’ instead of ‘‘free from hard particles.’ 


PEA Standards, as adopted by Ohio Canners’ Asso. 
‘‘ Indiana ‘‘ 

Fancy— Well filled cans; peas covered with clear liquor; uniform 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered with clear 
liquor; uniform size; good appearance; reason- 
ably tender. 

Standard—Cans fairly well filled; peas may be slightly hard; 

fair liquor, may be slightly cloudy, but not thick; 
size fairly uniform. 


Grading for size—Petis Pois or size No. 1...... Seive 18- 64ths 
Extra sifted or ‘‘ No, 2...... 20-64ths 
Sifted or ‘* 22-64ths 
June or ‘* 24-64ths 
Marrowfat or ‘‘ No. 5...... ‘*  26-64ths 


KRAUT Standard, as adopted by National Kraut Packers’ Asso. 

‘* Indiana Canners’ Asso.* 

** Ohio Canners’ 

No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
well cured kraut; reasonably dry. %-inch 
wire mesh used for draining. 

*This Association says, 4-inch screen and ‘‘reasonably 
long cut.’’ 


PUMPKIN Standard, as adopted by Indiana Canners’ Asso. 

No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from 
top of can. 

No. 3 Extra—Same as above, except 34-inch from top of can; 

solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy 
after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 
5 per cent of black tips. 
No. 3 Fancy—Minimum wt. after draining, 22 0z.;. contents 
44-inch from top of can; 2 per cent black tips; pre- 
pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U.S. Govern- 

ment. Also the State of Illinois. 

Law provides that condensed and evaporated milk shall 

contain not less than 28 per cent of milk solids and 7.7 per cent 
of milk fat. : 


‘N WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Continental Can Co. 


BIRECTORS 


T. G. CRANWELL, Presr. 

A. W. NORTON, ViCE-Presr. 
F. P. ASSMANN, Stc. Treas 
4. TALIAFERRO. 

8. H. LARKIN. 


E. C. SHRINER, 
Sales Agent for Baitimore District. 


TO THE CANNING TRADE. 


We are very much indebted to you for the liberal volume of 
business now on our books for delivery during the season of 1910, 
and we want to assure you of our appreciation of your confidence and 
good will. We will continue to make only the best cans, made of 
the same high grade of raw materials, with the same degree of care 
and attention to all details of manufacture, shipments and general 
service, which we are proud to say has marked our relations with 

* you in the past. 

Our Open-top Cans will be made at our factory at Canons- 
burg, Pa., in the Pittsburgh district, and it will be the very best 
Open-top or “Sanitary” Can produced. Ask the man who has used 
them. 

Our automatic screw-feed Closing Machine will have many 


minor though very useful improvements this year, and will give 


even better satisfaction than before. 


Awaiting your future commands, we remain, 


Yours very truly, 


CONTINENTAL CAN CO. 


Tuos. G. CRANWELL, 


President. 


FACTORIES 
CHICAGO 
SYRACUSE 
BALTIMORE 
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